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Other EXCLUSIVE FEATURES THAT 
HAVE ESTABLISHED VICTOR LEADERSHIP 


Safety Film Trip—Positive film protection from 
damage due to loss of loop. 


Oversize Sprocket—Five teeth—not three—con- 
stantly engage film. 


“Dual Flexo” Pawls—Spring over films—do not 
punch new holes. 


"Spira Draft’ Lamp House — Assures much 
longer lamp life and greater efficiency. 


Your Victor investment is always protected by 
Victor's World Wide Service Organization. 








Invest In Victory 
Buy More War Bonds 


Stour Sounp SEQUENCE 


THE WORLD'S GREATEST TRAINING FORCE 


KERS OF 








FIDELITY ... at its Finest 






















From the delicate call of the thrush . . . to the mighty crescendo 
of a Shostakovich Symphony, Victor Animatophones reproduce 
a trueness of tone quality not equalled in any other equipment. 
Victor’s exclusively designed sound lens and stationary drum 
make possible the ultimate in sound projection . . . whether 
that sound be voice, instrumentation or other tones. No mov- 
ing parts . . . nothing to wear out . . . thus nothing to impair 
sound quality. All parts are keyed and instantly removable for 


An exciter lamp many times more powerful than that used in 
any other 16mm equipment, combined with the Victor exclu- 
sive WIDE ANGLE sound lens, produces a collimated beam that 
overcomes difficulties when using old, dry and shrunken film. 


If you want “Unsurpassed Sound” — then you want Victor. 


Have You Ever Heard A Heart Beat? 
Even so faint a sound as a heart beat is 
faithfully projected by the Victor Ani- 
matophone. Picture (to right) is from 
Erpi’s “Action of the Heart.” 


VICTO 





ANIMATOGRAPH CORPORATION 


Home Office and Factory: Davenport, lowa 


New York (18) McGraw-Hill Building, 330 W. 42nd Street 
Chicago (1) 188 W. Randolph 


16MM EQUIPMENT SINCE 1923 








ADVERTISING makes for BETTER GOODS 
at LOWER PRICES 


But —This Fact Must Still Be Sold 


to Millions of Consumers! 








PROOF 


If you want proof that Caravel 
Plans get results, check with 


American Bible Society 
American Can Company 
American Viscose Corporation 
The Bates Manufacturing Company 
Bethlehem Steel Company 
Black & Decker Manufacturing Company 
The Borden Company 
Calco Chemical Company, Inc. 
Cluett, Peabody & Company, Inc. 
Dictaphone Corporation 
E. I. duPont de Nemours 
Eberhard Faber Pencil Co. 
Ethyl Gasoline Corp. 
General Motors Corporation 
Godfrey L. Cabot, Inc. 

The B. F. Goodrich Company 
Hart Schaffner & Marx 
Jenkins Bros. 
Johns-Manville Corporation 
Kenwood Mills 
Mohawk Carpet Mills, Inc. 
National Biscuit Company 
National Lead Company 
Pepsi-Cola Co. 
Remington Arms Company 
Socony-Vacuum Oil Company, Inc. 
The Texas Company 
United States Rubber Company 


OR ANY OTHER CARAVEL CLIENT 


























H* OFF to all good Economists and all good Advertising Men! 
We know they have plenty of excellent answers to refute the 
false statement that Advertising is an “Economic Waste.” 


But— how many Economists (or for that matter how many Adver- 
tising Men) can plead the case for Advertising in say. twenty-five 
minutes, and win a clear-cut verdict? 


Trouble is the problem is too complex! VISUAL evidence is needed 
—evidence that can BEST be marshalled only through the medium 
of the MOTION PICTURE. 


Using animation? Surely. To a limited extent. But BACKING UP 
that animation with true-to-life scenes that reflect the magnitude 
and complexity of our distribution system .. . and with INTER- 
RELATED scenes that effectively show how Advertising makes 
that system CLICK! 


A nice job—to bring the whole subject to a sharp focus... to 
visualize the proper scenes to point up the text... and to direct 
the flow of narration and pictures to a powerful conclusion. 


Not an EASY job—especially if too many people nudge your elbow 
—but we do think we know how to go about it. 


If you have the problem of creating and promoting such a mo- 
tion picture, we'd be interested to talk with you. 


CARAVEL FILMS 


INCORPORATED 






New York * 730 Fifth Avenue ¢ Tel. ClIrcle 7-6112 














ell, it’s all over. The wars in both hemispheres 


have been fought and won. © American industry now 
will furl its E flags, resign its mighty role as freedom’s 
armorer and go back to the work of creating and 
merchandising civilian products. Y Reconversion is 
likely to reveal the flabbiness of sales effort through 
disuse. Y To stiffen those soft muscles for competitive 
selling, industry has a job of conditioning to do. 
“<Y We are already producing many visual programs 
to do this job for corporations large and small. ~ For 


a quarter of a century, that that has been our 





business. & May we talk over your business? 


Creators and Producers 
of Sound Motion Pictures 
for Commercial, Educational 


and Television A pplication. 


Wilding Picture Productions, Ine. 
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Buy and Hold 
Victory Bonds 


War Industries Can Buy Filmosounds NOW! 


Priority ratings of AA1 will get you early delivery on today’s 
improved, cooler Filmosound 16mm. sound-on-film projectors. 
It’s because these machines have proved so helpful in pro- 
duction-stimulating programs, that war industries’ needs are 
rated second only to the requirements of our Armed Forces. 


OPTI-ONICS—products combining the sciences of OPTics ¢ electrONics © mechanICS sintating wee of motion giemures, ( ) for postwar sales 


PRECISION-MADE BY 


NUMBER SEVEN + VOLUME SIX + 1945 


Xo it’s a fact! In war industries throughout the United States 
and Canada, Filmosound-projected motion pictures have repeat- 
edly increased man-hour and machine-hour output. 


How? 


Well, Filmosound Movies give easily understood training on 
how to do specific jobs better and faster. 


They show why doing home-front jobs more efficiently is saving 
our fighters’ lives. 


They point out how inseparable the home-front and the war- 
front really are. 


A great part of the success of sound motion pictures in industry 
is due to Bell & Howell Filmosound Projectors—preferred because 
of their professional performance, lasting dependability, easy, 
cooler operation. 


So, if your plant is not getting the stimulus movies could furnish, 
let us help you plan a practical program. No cost, no obligation. 
Simply pin the coupon to your letterhead. 


BELL & HOWELL COMPANY, Chicago; New York; Hollywood; 
Washington, D. C.; London ¢ Established 1907 





SAAS SSNPS Se 
BELL & HOWELL COMPANY 

7108 McCormick Road, Chicago 45 

Please arrange to help us plan: () for production- 
or sales-training uses of films; and/or please send: 


() information on improved Filmosound projectors; 
( ) Filmosound Library catalog of films. 











Tell and Dell 










with SONO-VISION 


The competitive post-war world will put the persuasive power 
of sound motion pictures high on the “must’’ list of promo- 
tional media. 

The Sono-Vision Cabinet is the most versatile of all pro- 
jectors for sound films. It houses the screen, the projector, the 
speaker, the amplifier, the reels, and all controls in a single 
cabinet. Set-up time and the need for special and darkened 
rooms are eliminated. Instead, Sono- Vision can be used wher- 
ever electrical current is available in any convenient space for 
audiences up to 200 people. The program starts with a push 
of a button, stops with another. Subjects can be changed at 
the end of each reel, or repeated continuously without the 
presence of an operator. 

Sono-Vision’s uses are myriad: for sales demonstrations; for 
advertising messages in public places; for training in connection 
with sales, service and job indoctrination programs. In one or 
all of the ways you plan to use sound motion pictures, Sono- 


Vision will be more convenient and more effective. 


6 SY ser 


" DEPT. 202, 4100 FULLERTON AVE. CHICAGO 39, ILLINOIS 
WRITE FOR DESCRIPTIVE, FULLY ILLUSTRATED BOOKLET 
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Proper training increases efficiency 


e A film training program provides a superlative 
method for teaching jobs to new employees and for 
teaching job improvements to skilled workers. There 
is a best way to do each job. Show the approved 
system or operation on the efficient RCA l6mm 


Projector—it’s easy to operate, simple to maintain. 


RCA engineers have designed a projector that 
provides brilliant illumination and quality sound 
reproduction. This careful engineering is backed 
by RCA’s constant research in the development 
of picture and sound reproduction. RCA projectors 
are built to give dependable performance under 
hard usage. 


For detailed information on the RCA 16mm 
Sound Film Projector send for descriptive booklet. 
Write: Radio Corporation of America, RCA Victor 
Division, Dept. 70-166G, Camden, N. J. 


RCA 16mm PROJECTORS 





Buy War Bonds 
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It’s a simple machine, true. But its 
importance cannot be measured. 
For man’s conquest over nature has 
been built upon the screw and the 
five other simple machines: the 
wedge, lever, inclined plane, wheel 
and pulley. 

The lock in a door, the engine in 
your car, the huge multiple turret 
lathe—all machines, no matter how 
complex, are merely collections of 
the six simple machines. 

A clear understanding of these 
machines — and the laws of force 
by which they are operated — is 
essential to every one who works 
with his hands. The Encyclopaedia 
Britannica Sound Film, “Simple 
Machines,” makes it easy to under- 
stand them. The material is pre- 
sented in a dynamic, factual way 
that is easy to grasp and is retained 
for a long period of time. 


“Simple Machines” is but one of 
scores of Encyclopaedia Britannica 
Films now in effective use by busi- 
ness and industry for upgrading of 
workers, training of new employees 
and reorienting returning service- 
men. Here are just a few of the 
titles available now: 


Elements of Elec- Wearing Away of 


trical Circuits Land 
Vacuum Tube in Piant Growth 
Radio House Fly 
Thermodynamics Chemistry and a 


Sound Waves and 
Their Sources Machine Maker 

Theory of Flight Lenses* 

Molecular Theory of Fire Prevention* 
Matter Mold and Yeast* 

First Aid The Blood* 
*Silent; others sound. 


Changing World 


Complete catalogs of almost 500 
films, both sound and silent, are 
yours for the asking. Fill out and 
mail the coupon today. 


ENCYCLOPAEDIA BRITANNICA FILMS INC. 
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ENCYCLOPAEDIA BRITANNICA FILMS Inc., Dept. 22-J 
20 N. Wacker Drive, Chicago 6, Illinois 
Please send me, without cost or obligation: 
(- Ceteleg of Encyclopeedia Britannica Films (sound) 
(- Cateleg of Encyclopaedia Britannica Films (silent) 


(Date) 


(Your Position 


(Name of Firm 


State) 





The Editor’s 


Viewpoint 











A Frank Statement of 

Facts About Surplus 
He Wortowipe Acceptance of 
‘ y visual training, special projection 
devices and overseas entertain- 
ment via 16mm sound projection and 
other visual equipment by our Armed 
Forces and those of other United 
Nations has focused great attention 
on the postwar implications of these 
programs. Lessons learned are being 
studied and already are being applied 
in industry and the classroom. But 
one implied development, a vast sur- 
plus of this equipment when the war 
ended, can now be accurately and 
factually evaluated. There isn’t any. 

Business Screen stood alone in 
refusing to print editorials and mis- 
leading articles attempting to en- 
courage that postwar dream of the 
bargain-hunters. Only recently, an- 
other of our contemporaries put fuel 
on the fire with an ill-advised ques- 
tionnaire on the disposal of a pre- 
sumably vast total of projectors, films, 
et cetera. 

These rumor-mongers can now 
have the truth in straight, factual, 
official words direct from the Surplus 
Property Board. We asked for and 
obtained that statement and found 
cooperation and genuine understand- 
ing on every side. U. S. schools can 
now go ahead with their extensive 
and well-financed plans for visual 
education programs. They can pur- 
chase new, light-weight, guaranteed 
postwar equipment to build solid, 
lasting services. Manufacturers can 
proceed to perfect designs for better 
equipment, undisturbed by the spec- 
tre of these rumor-fabricated delays. 
Dealers can extend their facilities and 
improve their facilities on an eco- 
nomically sound backlog of equip- 
ment and film business. 


Text of Official Release 

From Surplus Property Board 
* When the movie films and pro- 
jectors used by the Army, Navy and 
other government agencies are no 
longer needed for war service, they 
will be made available at very low 
cost to schools unable to afford them 
at retail prices but having facilities 
and personnel to use them effec- 
tively, the Surplus Property Board 
announces. No distribution of movie 





equipment to educational institutions 
whose financial resourcces would per- 
mit them to buy from regular sup- 
pliers is contemplated. 

This program is in accordance with 
the Surplus Property Act which 
authorized distribution of surplus 
goods for health and educational use 
on the basis of community need and 
public benefit. The U. S. Office of 
Education is the agency responsible 
for determining what communities 
have greatest need and best plans 
for use, of surplus visual education 
equipment. 

How many films and _ projectors 
will eventually become surplus is not 
known. Approximately forty thou- 
sand 16 mm. sound projectors have 
been ordered by the military services 
so far—14,000 by the Navy, 9,000 by 
Army Air Forces and about 17,000 
by Army Ground Forces—dut only 
a rather small percentage of these is 
ever expected to become surplus. 
Many have been lost in action, cap- 
tured by the enemy, damaged in use 
and transit. Others will be needed 
for rehabilitation of veterans and 
post-war military training. Many of 
the projectors which are declared 
surplus will require servicing and 
repairs. 

The number of film prints to be 
turned over for civilian use is an- 
other factor that could be determined 
now only by taking a cumbersome 
and costly world-wide inventory. Sev- 
eral thousand films, and many prints 
of each, have been produced for war 
use, on subjects ranging from wing 
assembly of planes to war activities 
of American towns, but many have 
been worn out in showings to GIs 
all over the world. Others have been 
damaged by enemy action, unfavor- 
able weather conditions and similar 
factors. 

Both projectors and film prints will 

undoubtedly be declared surplus in 
small, continuous dribbles rather than 
in large lots. Some films are held 
now by the Surplus Property Office 
of the Commerce Department, dis- 
posal agency for all film equipment, 
but cannot be distributed until legal 
restrictions, such as copyright re- 
leases, are cleared. No 16 mm. pro- 
jectors are held by the Commerce 
Department at this time. 
* With these sober, realistic facts on 
the official record, we suggest a mora- 
torium be declared by all on rumors, 
articles and other opinions for the 
next six months. Meanwhile let the 
field move ahead with solid plans for 
the future —OHC. 





* Business Sereen Magazine * 


Issue Seven of Volume Number Six « 1945 


Issue Seven, Volume Six of Business Screen, the National Magazine of Audio and Visual Aids, issued by 


Business Screen Magazines, Inc., 157 East Erie Street, Chicago 11, Illinois on September 15, 1945. O. H. 


Coelln Jr., Editor and Publisher; E. T. Lundgren, 
Assistant. Staff members in service: Lt. Robert 


Seymour, Jr., Sgt. Herbert L. 


Director of Production; Helen Hyde, Editorial 
Mitchell. Sub- 


scription: $2.00 for eight consecutive numbers (one complete volume); $3.00 foreign; $3.59 in Canada. 
Entire contents copyright 1945 by Business Screen Magazines, Inc. Trademark Reg. U. S. Patent Office. 
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the new 


Amprosound Premier 10° 








War is a hard teacher—but a good one! Ampro 
made good projectors before Pearl Harbor, but 
the war taught us how to make better ones. The 
new Amprosound “Premier 10” is dramatic 
proof of this fact. For here is a machine with 
numerous important refinements and 
improvements that reaches new high levels of 
projection efficiency. It is now available in 
restricted quantities for civilian use. For the com- 
plete story of this new projector, write today for 


special folder on the Amprosound “Premier 10°’ 





AMPRO CORPORATION ¢ CHICAGO 18 © A General Precision Equipment Corporation Subsidiary 
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@g* Thousands of miles from home, G.I.’s now see what's 
happening on Main Street . . . learn about world events 
as they happen, in the weekly news movie. In similar 
fashion, perhaps even on the same screen, they learn 
new techniques in warfare or in servicing special 
equipment. And, what's really important, they learn 
faster and better. Navy tests, for example, show they 
learn 35% more; remember it 55% longer. 





Tomorrow Visuai Education can be an effective tool 
to aid you...in training people or selling an idea. 
But be sure you get the most from your equipment. Use 
G-E projection lamps, engineered for greater screen 
brightness, clearer pictures. 


G-E LAMPS 
GENERAL QQ ELECTRIC 


BUY MORE WAR BONDS AND HOLD THEM 
Hear the G-E radio programs: “The G-E All-Girl Orchestra,” Sunday 10:00 p. m. EWT, NBC; 


“The World Today” news, Monday through Friday 6:45 p. m. EWT, CBS; 
“The G-E Houseparty,”” Monday through Friday 4:00 p. m. EWT, CBS. 
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A CONTINUATION OF THE STORY /) _— 


OF DU PONT FILM 








Production of emulsion takes place in “silver” kettles with a glass 
lining. In these, accurately determined quantities of silver nitrate crystals 
—purer than “sterling” —are made into a solution of emulsion. In total 
darkness, the solution is combined with other carefully compounded 
substances. Timing and temperature are important ...constantly con- 
trolled. Semi-finished emulsion, drawn from kettles into stainless steel 
containers, is placed in a chill room, where it jells to the consistency 
of a custard. 


This is the third of a series of “chapters” illustrating the story of Du Pont 
Motion Picture Film manufacture. In our next installment we will explain 
the application of emulsion to the film base and show how wide stock is slit 
into standard sizes. 
Check these 7 reasons why leading cinematographers like Du Pont Motion 
Picture Film. 
1. Retains latent image 
2. Extreme wide latitude 5. Speed 
3. Color balance 6. Contrast 
7. Excellent flesh tones 


E. I. du Pont de Nemours & Co. (Inc.), Photo Products Department, 
Wilmington 98, Delaware. 


In New York: Empire State Bldg. + In Hollywood: Smith & Aller, Ltd. 


4. Fine grain 
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- A roll of film base is on the way to the coating section of the 
Du Pont film plant. There the base will receive a coating of light- 
sensitive emulsion. This, and all further manufacturing operations, will 
take place in total darkness or the subdued illumination of safelights. The 
label on the roll carries the history of its production. Later entries will 
complete the record...provide assurance that the finished product has 
passed every test. 


These are sensitive noodles! After raw emulsion is chilled, it is put 
through a “noodle” press, which converts jelled cakes of emulsion into 
strings of noodles...exposing a greater surface area to facilitate washing. 
Almost total darkness still prevails. Following a thorough washing, the 
raw noodled emulsion is transferred to huge refrigerators. It is then 
blended and tested to insure uniformity. And in the next operation it is 
melted down for actual coating on the film base. 








DU PONT 
MOTION PICTURE FILM 


BETTER THINGS FOR BETTER LIVING 


-.- THROUGH CHEMISTRY 
46. u. 5. patort 


Paper is still extremely scarce... save every scrap of it 

















BUSINESS SCREEN 


PRODUCTION YEARBOOK 


The Official Guide to the 
Experienced and Specializing 
Producers of Business and Industrial 
Films inthe United States andAbroad 





Including These Special Features 
* Roster of Company Executives and Key 
Studio Personnel 
* Permanent facilities available 


* Wartime Production Service Records 


.* Pre-War History and Experience 


* Production Code of Standards and Ethical 
Practice 





Published as an authoritative guide to 
Business, Industry and Government by the 


Editors of Business Screen so that you 
may KNOW: 


—who produces the vast majority of sales and 
industrial training films for American industry. 
—which companies have more than 20 years of 
experience in this field. 


— the studios which produced the bulk of industrial 
training films used by the Army. 


—which companies produced most of the Navy's 
training film program. 


—the 36 producers who turned out 456 visual 
aids units for the United States Office of Education. 
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to KNOW where they are... WHO they are 
Consult THE BUSINESS SCREEN 
PRODUCTION YEAR BOOK 


Address all inquiries for representation to 


157 EAST ERIE STREET ¢ CHICAGO 11, ILLINOIS 








THIS MONTH 


T SPEED INDUSTRIAL RECONVERSION 
and the rehabilitation of return- 


ing veterans, a survey of all industrial 
training films is now in compilation 
by the editors of Business ScrEEN 
MAGAZINE. 

The most exhaustive service of its 
kind ever issued, it will not only pro- 
vide larger employers with compre- 
hensive data regarding the films 
prepared to date for employee instruc- 
tion but will assist thousands of small 
industrial concerns in utilizing visual 
aids. It is pointed out, for example, 
that the expenditure of only a few 
hundred dollars enables a manufac- 
turer to acquire a basic library of very 
useful training films. 

Many thousands of film titles, pro- 
duced by nearly as many companies, 
have already been surveyed. Sources 
of the information include commer 
cial and industrial firms, departments 
of the Government, and commercial 
producers of training films. The pub- 
lished information will include data 
concerning the availability of such 
material for purchase, rental or free 
loan. Among the specific industries 
in which particular effort is being 
made are aircraft production, ma 
chine tools, welding, metal working, 
and plastics. 

This study is part of a special 
research program recently inaugu- 
rated by the publishers of Business 
ScREEN to supply industry and voca- 
tional education with available refer- 
ence material not available today 
from any other specializing national 
source. Following the publication of 
the first compilation of facts, a con- 
tinuing reporting service by a perma- 
nent staff is being made available to 
training directors and instructors, for 
up-to-the-minute film information. 
Such a service, it is predicted, will 
function directly in the enormous job 
of veteran rehabilitation throughout 
American industry. 

The initial compilation in this re- 
search program was published a year 
ago, when the first complete National 
Directory of Safety Films was issued 
in cooperation with the National 
Safety Council. In that area alone, 
more than 300 titles were listed. This 
compilation is at present being re- 
vised to include 480 subjects. 

* * * 

Wilding In Full Production 

+ Norman E. Wirpine, president of 
Wilding Picture FP. uctions, Inc., 
announces that the company’s ex- 
tensive schedule of wartime Navy 
productions is neatly wound up and 
reconversion to civilian work has 
been gradually taking place over the 
last six months. 

“The studios and personnel of the 


Wilding organization are in full pro- 
duction on a huge back-log of civilian 
orders. We have been fortunate in 
having received a clean-cut break on 
the majority of our Navy training 
film subjects and the personnel which 
has been occupied on Government 
work is now bending every effort to 
render prompt service to our civilian 
clientele,” states Wilding. “We now 
enjoy the greatest back-log of civilian 
business in our history and is it any 
wonder, with the job industry has 
to do to incite the minds of their 
retail outlets and sales personnel to 
the new horizons of peace time, that 
they should turn to the visual me- 
dium which has so effectively proved 
its merit in the problems of training 
masses of people most effectively in 
the shortest length of time during 
our war period. 

“Every effort is being made to ex- 
pand our staffs with competent peo- 
ple in the New York and Cleveland 
offices and in the Detroit, Chicago 
and California studios to handle our 
ever-expanding schedule of pictures 
for old clients, as well as the many 
new accounts who have requested 
our counsel on visual training and 
sales promotion problems.” 

* * > 
India Film Executive 
Cites Country’s Expansion 
+ The people of India are enthusias- 
tic movie fans and when their pur- 
chasing power increases, as it surely 
will, they may provide one of the 
greatest film markets of the world, 
according to F. P. Young, manager 
of the India branch of Western Elec- 
tric Company, Ltd. Mr. Young has 
just returned to this country on 
leave after five years in India. 

Mr. Young gives credit to the 
Indian government for a compulsory 
educational film program. To im- 
prove the education of the masses, 
the government produces films on 
such subjects as methods of agricul- 
ture, industry, and hygiene, and re- 
quires every cinema to show one of 
the films on every program. 

* * * 
Lt. Douglas George 
Joins Treasury Film Staff 
* Lieutenant Dovuctas F. Georce, 
USNR, has been loaned by the Navy 
to the Treasury Department to as- 
sist in the forthcoming Victory Loan 
Drive. Lieut. George will handle 
publicity and promotion in connec- 
tion with the Victory Drive’s motion 
picture and special events program, 
headquarters in Washington. Until 
recently, he was in charge of the 
Navy’s Industrial Incentive film pro- 
gram. Prior to entering the service, 
Lieut. George was connected with 
Twentieth Century Fox Films. 


BUY & HOLD VICTORY BONDS! 
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THE TEMPO OF MODERN 


SIBUSINESS DEMANDS THESE 
FACILITATING TOOLS 






Above: DeVRY 16mm. 
triple-purpose projec- 
tor with microphone 
and turntable affords 
public address facil- 
ities for outdoor meet- 
ings, picnics, athletic 
events, etc 























left DeVRY lé6mn 
triple-purpose proje« 
tor Model 16-1964 
showr with 25 ware 
amplifier and 12 inch 
electro aqynornr 


speoker 





Pioneers in audio-visual training, teaching and selling, DeVRY today is the 
dependable source of whatever audio, visual, or audio-visual tool which is 
best suited to the job at hand—whether it be motion picture sound projectors, 
public address facilities or self-powered mobile audio-visual equipment. 

DeVRY 16mm. sound-on-film projectors are ideally suited to the varied 
training, teaching and selling demands that face business today. 

The NEW DeVRY triple-purpose projector (1) SAFELY projects both 
sound and silent films; (2) shows both black-and-white and color film with- 
out extra equipment; and (3) is built with separately housed amplifier and 
sturdy 12 inch electro-dynamic speaker that affords portable public address 
facilities—indoors or out. Write DeVRY. Learn without obligation DeVRY’S 
many equipment suggestions, based on 32 productive years of visual and audio- 
equipment manufacture. 

America’s foremost business organizations will tell you that 
“YOUR BEST BUY’S A DEVRY.” 
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DeVRY CORPORATION, 1111 Armitage Ave., Dept. 85-89 
Chicago 14, Illinois 
Gentlemen: Please send us your latest complete conlog of Audio-Visual 
training aids—16mm. motion picture sound projectors, slide film and slide 
Projectors, Stereopticons, projection screens, etc. 
C) We are interested in 35mm. transportable & 
theater-type motion picture sound equipment. 





Name 


Business 





Address 


DeVRY alone has been awarded five consecutive Army- 
Navy E's for Excellence in the production of Motion 


Picture Sound and Electronic Training Equipment. | ; & u y Wa r B Oo n ds | 


ov ace find > ae —- 


FOR 32 YEARS AN OUTSTANDING NAME IN AUDIO VISUAL TEACHING AND TRAINING 


City a ay ..-. State, ‘ oo 
In Canada, contact Arrow Films, Ltd., 43 Victoria St., Toronto, Ontario, Canada 
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Wome AT LAST 
re 


The war ls Gee és jas and 


millions of servicemen and 


women are coming home! 


As the nation waits to welcome them, we 
humbly give thanks for the splendid job which they 
have done. America is also grateful for the unstinting 
support of those who made the guns, ammunition 


and other supplies with which the Victory was won. 


The greatest indebtedness of all, however, is due 
to those who will not return—to the unselfish and 
courageous air men, soldiers, sailors, and marines 
who gave their lives that the principles of democracy 
should triumph. In memory of their sacrifice, we 


must make the peace a lasting one. 


And for those who are coming home, we must 
provide the opportunities that assure prosperity 


and happiness. 


i. 


ities 


886 a6 Pat orn 


DA-LITE SCREEN COMPANY, Inc. 
2723 N. Crawford Ave. «+ Chicago 339, Illinois 
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VISUAL REVIEW 


* First definite policy in postwar use 
of visual training by the Army was 
outlined early in September in a 
War Department bulletin. To facili- 
tate the use of training films and 
filmstrips and the showing of recrea- 
tion films in ground forces units, 
especially under mobile conditions, 
small training film libraries for divi- 
sions, all types, have been authorized 
by the War Department. 

One 16 mm. print each of approxi- 
mately 100 basic type training films 
is authorized for permanent reten- 
tion by each division. Divisions are 
also authorized to draw from the 
nearest film library any film strips 
required for training and to retain 
these for as long as required. 

The 100 basic films, a library idea 
which might well be applied in field 
of industrial or educational film col- 
lections, provide a good indication of 
the general nature of Army training 
films and those considered of long- 
range use and purpose. Films on 
basic weapons and tactics, map and 
aerial photograph reading, mines, 
communications, motor vehicle driv- 
ing and maintenance, waterproofing, 
combat problems and selected subjects 
from the Fighting Men Series are 
included. No civilian educator would 
find the majority of these subjects 
of the slightest value, so perfectly 
have they been created for the pur- 
pose intended: to train men to fight 
and kill and to keep from getting 
killed. ° aad * 

For Postwar Planners 

* Fifth in a series of sound slidefilm 
programs issued by the Committee 
for Economic Development is The 
Last Three Feet, suitable for showing 
to retail merchants, their employees, 
civic groups, town planners, etc. 

Other audio-visual programs in- 
clude a sound slidefilm on product 
design, one on the need for postwar 
economic planning. Address C. E. D. 
headquarters at 285 Madison Avenue, 
New York 17, for loan sources. 

* * * 

Refrigeration Markets Ahead 

* Frozen foods, retarded by wartime 
controls, may soon change the whole 
pattern of food distribution and mer- 
chandising. At the consumer end of 
this field are the refrigerator manu- 
facturers, the food locker operators 
(there are 6,000 locker plants in the 
U. S. with individual lockers serving 
more than 2,000,000 persons) and the 
retailer. A dozen other industries such 
as equipment suppliers, transportation 
suppliers and ouilders, and food prod- 
ucts companies are bound to be af- 
fected. 


Refrigerator makers have already 


set the pace for consumer understand- 
ing with educational motion pictures 
and slidefilms. Films will help the 
consumer understand limitations as 
well as new possibilities in home stor- 
age of quick-frozen foods. The war- 
born Victory Garden seems destined 
to have a great postwar future with 
increased worker leisure possible in 
the 32 and 40 hour week, home freez- 
ing of garden products and resulting 
economies. 

Films will help retrain retailers and 
their employees, show redesign of 
stores, explain handling of frozen 
foods and freezing equipment, will 
help train service and maintenance 
personnel for all phases of this field 
and will educate the consumer. 

* * * 

Building Industry Preparations 
+ Not until 1946 will either materials 
or equipment (such as heating units, 
plumbing, etc.) be ready for the 
home builder in any sizeable quanti- 
ties. But then the home building 
boom will begin in: earnest, limited 
only by the number of skilled car- 
penters, electricians and _ plumbers 
available. These must come from 
the ranks of returning veterans be- 
cause four years of war have taken 
their toll of oldsters with few ap- 
prentices available for training during 
Selective Service. 

Veterans will need refresher train 
ing, may have to get most of it on 
the job. But all skilled trades will 
have to set up large scale programs 
for apprentice training from now on. 
Here is an opportunity for visuals: a 
postwar visual training program such 
as the U. S. Office of Education pro- 
vided in wartime might make a very 
important contribution. 

* * . 

Women and Postwar Jobs 

* Returning veterans, replaced by 
women on the production lines these 
past four years, will need to get their 
jobs back. But surveys by the Wom- 
en’s Bureau of the U. S. Department 
of Labor in nine labor areas show 
that most factory-employed women 
want similar jobs after the war. 
Thus far, however, actual statictics 
in cut-back areas show that women 
are leaving the labor markets. 

Whether this trend will continue 
is another of the important cues to 
postwar labor-management harmony. 
For if the displaced women fight for 
a place on the production lines and 
are backed by their unions, a huge 
additional labor force will have to 
be supplied with jobs. 

Most likely postwar job for Rosie 
the Riveter is making a home for 
G. I. Joe. But even Heaven has to 
be “sold” and so the home builders 
and suppliers, the furniture makers 
and the nation itself would benefit. 
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When you use slidefilms to train discharged veterans for peacetime jobs, 





you employ a familiar, time-proved aid to faster learning. In our Armed 
Forces, slidefilms helped train men 30% to 
75% faster than was possible by other meth- 
ods alone. The men not only learned more 
quickly but retained longer the information 
thus acquired . . . Slidefilms are economical 
and easy to use. Make slidefilms a part 
of your new training or selling programs! 









For maximum clarity and convenience, show 
slidefilms with S. V.E. Projectors — standard 
equipment in leading sound-slidefilm units. For 
S. V. E. Medel G catalogs, write Dept. 7B. 


A Projector Type to Meet Every Need 


SOCIETY FOR VISUAL EDUCATION, INc. 


A Business Corporation 


oo EAS. OHIO SIREZT © GHRECAGO J 1104.) tees 


On a roll of 35 mm. film that fits the hollow 
of your hand, you can present graphically a 
complete sales or training message. 
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Whether it be designed to entertain, to sell, to 
instruct, to improve morale or to foster good- 
will, the successful industrial film must be 

--. acceptable to the sponsor, in its presenta- 


tion of ideas he wishes to 
impress upon a selected au- 
dience; 

..- acceptable to the adver- 
tising representative of the 
sponsor, in its observance of 
the policies governing the use 
of other media; 








.--acceptable to the audience which the 
sponsor wishes to influence, in its ability to hold 
interest from beginning to end as the screen 
story implants ideas in receptive minds. 








HERE ARE TWO EXAMPLES FROM OUR FILES 


S/m Production #1570 . . . one of the last 
industrial films completed before we un- 
dertook an extensive program of Training 
Films for the Armed Forces...a four-reel 
film for a nationally-known rubber manu- 
facturer. 


© This film proved ACCEPTABLE to a total 
audience of 1.771.890 persons in 9652 non- 
theatrical showings. 


S/m Production #2724 . . . one of the first 
industrial films made during our “recon- 
version” period ...a four-reel motion pic- 
ture for a metals manufacturer. . 
one-reel theatrical version. 


© This film proved ACCEPTABLE to a total 
audience of more than 2,700,000 persons 
in 1000 theatrical and 800 non-theatrical 
showings... IN ONE YEAR! 


. with a 





SOUND MASTERS, Inc. 


165 WEST 46th STREET &® NEW ork 


3010 BOOK TOWER ® DETROIT 26, 


MICHIGAN 
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“The eyes and ears are like broad avenues that lead 
directly to the soul of man; and they are opened wide, 


most often without challenge by the spectators of your 


films. 


“What ts it that enters from the screen into the inner 
recesses of the mind, where youth's fund of knowl 


edge is growing.” 


POPE PIUS Xll 





A Foreword to Industry's 


‘isual Planning: 


The Future Is An Open Challenge 


HE ATOM BOMB, if not already the air- 

plane, has made it plain to every American 

that we are no isolated island in the world 
community. But that the victories now dearly 
bought must be won again by our united efforts 
in these critical years ahead is equally plain and in 
that sense America is now the proving ground 
for all that the democratic way of life means to all 
the peoples of the world. 

Each industry in our framework of industrial 
and business organization has its role to play. Every 
medium of communication of ideas: and facts is 
of critical importance to the flow of our own plan- 
ning within the country and to the nations of the 
world outside our borders. In this sense, the 
makers of films, the builders of the equipment on 
which they are projected to the lighted screens 
and all who play a part in the auxiliary fields of 
service have been given an open challenge. 


The accomplishments in war were of 
great and lasting significance. These new visual 
tools of training and information have been more 
widely applied throughout the world than man 
might ever have dared to dream! The American- 


These Wartime Problems 
Persist in Days of Peace... 


INFLATION: the greatest danger of 


inflation lies in the months ahead. 


LABOR RELATIONS: we must 


go along together; get real understanding. 


JOB TRAINING: ew skills now 


must be learned for the pursuits of peace. 


PUBLIC EDUCATION: 


standards and few teachers are the rule. 


THE NATION’S HEALTH: 


a strong nation is a healthy one... . 


WORLD FOOD NEEDS: 
the world around us will need subsistence aid. 
SCIENCE & RESEARCH: 


our most important educational necessity. 


lower 
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made 16mm sound projector and simple slidefilm 
gadgets are as familiar to the Arab and the Chinese 
as they are to the millions in the armed forces 
whose very lives depended on the training im- 
parted>"“We never stopped making the training 
films or projection equipment through the most 
critical days of war: for these were among the 
most critical items on the purchasing lists of our 
Army and Navy and those of our Allies. 


But the wars are ended and lessons learned can 
now be soberly appraised and learned again by 
those who can apply them in these equally critical 
days of peace. Now we must turn to the simple 
fact that three out of every five persons in the 
entire human race can neither read nor write! And 
that millions of our own citizens and those of our 
neighbor lands are among those illiterates. Our 
own big city millions are borf in rural areas where 
educational facilities are poorest! 


Now 60,000,000 jobs must be filled in 
American industry alone and an eleven million men 
and women in the Army and Navy must find places 
on production and distribution lines. Markets alone 
will make those jobs stick and markets must be re- 
opened with a swift re-training of salesmen and 
clerks, of jobbers and wholesalers and of every 
phase of our complicated and neglected distributive 
system. Not only our markets at home but vast 
markets in all nations abroad will keep the world 
community going. 

The film’s international language is now ap- 
parent to all who have seen the ready interchange 
of sound tracks on the training films of the armed 


forces. Army and Navy films have taught Russians, 
South Americans, Chinese, and Frenchmen the 
latest techniques learned in our laboratories of war. 









They can and must bring to them the lessons of 
peace, the knowledge of our products and services 
and the urgently needed rehabilitation of their own 
educational systems. It can be a fair exchange. We 
need them too. 


Are our films good enough? Nor yet 
by far. Perfection of industrial and educational film 
techniques is still a goal. While it is true that no 
film is ever totally bad, too many still hit a low 
average. The finest quality of production is not 
enough, ideas must be clear and vigorous and their 
translation in the special language of the screen 
must be highly professional. 

Definition is the one clear goal. The tradition of 
the theatrical motion picture has nothing to do 
with the factual film; sincerity and enthusiasm are 
no substitutes for professional experience and ade- 
quate facilities especially devoted to the art and 
science of the industrial or educational film. Tech- 
nical superiority depends on the development of 
real specialists in every part of the production busi- 
ness: editing, cutting, printing, animation, photog- 
raphy, sound recording and ultimate laboratory 


(Continued on the next page ) 


--- and These New Problems 
Are Vital to Our Prosperity 


RE-ESTABLISHING VETS: 


jobs and public cooperation come foremost. 


JOBS FOR 60,000,000: wages 


meet tax bills; keep prosperity in business. 


SALES TRAINING: the lost art 


of selling is now urgently needed . . . now. 


RE-OPENING MARKETS: 


distribution is the backbone of industry. 


SERVICE TRAININGS products 


must be maintained and repaired constantly. 


CONSUMER EDUCATION: 


customers must learn about new products. .. . 


USE OF LEISURE: shorter hours 


means more time to use with intelligence. . . . 
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operations. The simple truth is that many will have 
to be content to serve a thorough apprenticeship. 
High standards must be evolved by producer and 
equipment manufacturer for the common know] 


edge of all who buy. 


These fields of importance to Amer 
ica’s economic well-being are worthy of special 
consideration and effort by prospective sponsors 
of films and their producers: 


Lapor MANAGEMENT Rexations: both organized 
labor and organized management have had a good 
try at producing films on their respective points 
of view. There is still room for other good films 
from the standpoint of Joe Public. His stake in 
inflationary trends is far greater than the member 
ship of a union organization or management. 
Rurat America: tarm groups, meeting in Granges, 
Farm Bureau halls, rural schools, churches and in 
promoted entertainments sponsored by implement 
manufacturers would respond avidly to good films 
on world events, on America’s general problems. 
The withdrawal of the OWI’s Bureau of Motion 
Pictures from the scene leaves a vast and unfilled 
place in the American scene for those kind of 
informative films. 
RE-ESTABLISHMENT OF VETERANS: Not re-habilita 
tion which is a clinical word in any case, but the 
general well-being of the individual G. I. Joe, is 
of extreme importance. Visuals can help in re 
training, in the selection of future occupations, in 
the many special adjustment problems of the dis 
abled “vet.” Perhaps it is still up to the American 
Legion or the Veterans of Foreign Wars to pro 
duce a well-planned, dynamic visual program. 
Excellent films have been produced by such com 
panies as Caterpillar Tractor and Owens-Illinois 
but many more “planned” programs are needed. 
They do not seem to be coming from Washington. 
Sates Re-rraininc: Our whole system of distribu 
tion must be renovated and restored to its prewar 
eficiency. Here films can play a vast part in the 
introduction of new products to the sales force, to 
dealers and to the consumer. Restoring effective 
ness in the field of selling is a vital key to our 
future prosperity. Goods sold in the field keep the 
plant wheels turning and nothing else. 

Write your own ticket on other needs: our world 
is moving fast and minds and skills must move 
apace if we are to win the peace. 











FILMS IN TELEVISION 


Who Will Provide the Programs? 


HICH WAY will television turn? 
Which business group will exert the 


most influence in providing its programs? 

These are the questions posed by three major 
interests which see an important stake in the fu- 
ture of television. Those interests are, of course: 
radio, entertainment via Hollywood and Broadway, 
and the non-theatrical producers of films. 

On the surface it would seem that the radio in- 
dustry is particularly fitted to supply virtually 
everything television requires. The layman assumes 
that, because radio has the know-how, the artists 
and technicians and the networks, it will supply 
the majority of television programs. = 


That presumption exists, however, only 
in the minds of those who have a hazy concept of 
the costs and complications that involve broadcast- 
ing studio presentations. The radio industry itself 
has been the first to disavow that it will provide a 
continuous flow of programs staged in television 
studios. 

What about the theater, then? Will Broadway 
hits be televised for the enjoyment of the citizens 
of Chicago, San Francisco, Dayton and Keokuk? 

Many years of development lie ahead of televi- 
sion before network facilities will be possible. Fur- 
ther, there are not nearly enough Broadway plays, 
good and bad, to satisfy such a need, even though 
only two plays were presented each week. Of far 
more importance, the stage does not lend itself to 
the technique of television presentation. As Willis 
Cooper, television director for Compton Advertis- 
ing, Inc., has stated, television must observe the 
rules of cinematic conventions. “There are laws of 
cinematics,” he says, “and these laws are as stern 
and uncompromising as the laws of physics.” 

Perhaps, then, the answer is in Hollywood—in 
the entertainment films that have already been pro- 
duced and in the huge supply that Hollywood can 
make in the future. 

That is just what Hollywood has been afraid of. 
For a long time, the producers have dreaded the 
time when television would empty their theaters 
and devaluate their huge investments in production 
and distribution facilities. Even today, theater men 
are going on record against support of and invest- 
ment in television. As far away as Sidney, Austra- 
lia, Stuart F. Doyle, former head of Greater Union 
Theatres and a leader in the Australian picture in- 
dustry, recently stated: “I believe that over a 25- 
year period ‘pictures will go into a slow decline, 
until ultimately they may suffer the partial eclipse 
similar to the legitimate stage on the advent of the 
talkies.” 

The decline of the stage was due in large part 
to the greater comfort and lower prices of the pic- 
ture palaces. Mr. Doyle might rationalize, then, 
that one’s home is still more comfortable and that 
the price of a television program is nil. 


Three important factors cannot easily 
be overcome, however: young people, who contrib- 


ute the bulk of movie revenue, want to go where 
the crowd goes; motion picture entertainment on 
an 18 x 22 screen is mighty potent film fare; and 
millions of families will for a long time be able 
to afford an occasional movie, contrasted with the 
several hundred thousand who will purchase a 
television set in the first year or so. 

Hollywood can produce pictures for television, it 
is true. But, for a considerable period into the fu- 
ture, the cost will probably stagger the young video 
industry. 

Therefore, -it is most likely that producers of 
non-theatrical films may be offered the bulk of 
television’s film business. 

And what a business! Television can hope to de- 
pend only partially on live shows. Witness the 
statements from a long line of executives in pic- 
tures, television and advertising, who have given 
dozens of reasons why television must depend upon 
films to a degree that may be even greater than 
on live shows. 

The basic reason is that of cost. Thomas H. 
Hutchinson, production director of RKO Televi- 
sion Corporation, says that a television production 
on film can be handled by three men; a live studio 
program involves 15 to 20 persons. 

“Films will undoubtedly be used extensively as 
a basis for television programs,” according to 
Henry Clay Gipson. “They will be especially de- 
signed for the purpose, and they will undoubtedly 
be as different from regular movies as radio tran- 
scriptions are from phonograph records.” The ad- 
vantages of films for many television uses are, he 
says, these: “to telescope the time angle; to provide 
repeat performances where networks are not avail- 
able; to insure perfect performances on split sec- 
ond timing; to prevent many locations in one con- 
tinuity; to provide a record for legal purposes; and 
to permit careful, selective editing, utilizing the 
best of several takes.” 


It is apparent that the producer of educa- 
tional and industrial films has a wide-open oppor- 
tunity in the field of television. The above advan- 
tages become more important in educational tele- 
vision than in the telecasting of theatrical type pro- 
ductions. 

Motion picture theaters will continue to draw 
crowds for a long time to come. Big audience tele- 
vision programs will unquestionably be those which 
cover news events and entertainment productions. 
But, in a 12 to 18 hour day of television, there 
will be an enormous storehouse of time to be de- 
voted to high grade audio-visual instruction. 

To the television industry, hardly out of its 
swaddling clothes, is given a stirring challenge to 
broaden education—to improve understanding 
through greater knowledge—in the most effective 
manner ever conceived. The world of television, 
through factual film productions, therefore offers 
an opportunity that is beyond man’s conception 
today. It is also a real challenge. 
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Explaining a bit of action around the mixture controls on the flight deck of a B-24 Liberator 


COLOR Takes to the Air 


by Otto F. Menge, Consolidated Vultee Aircraft Corporation 


T' MAY SOUND elementary and it is elementa 
ry, but judicious planning is the best assurance 
towards producing successful educational films. 
As a matter of fact, a well planned picture is 
already half done. Planning may take time in the 
beginning, but it saves many thousands of feet of 
precious film, saves a lot of unnecessary work, and 
saves a lot of time in the long run. 


When the idea of produeing instruc 
tion films of Flying The B-24 was first conceived 
at Consolidated Vultee, it befell me as general 
protographic supervisor to produce the films. 

Here our problems began. 

Since the purpose of these films was to simplify 
the operation of B-24 airplanes it would be neces- 
sary to shoot all scenes under actual flight condi- 
tions. This meant that cameras, tripods, lights, and 
sound equipment would have to be sandwiched 
into an airplane. Although B-24s are big planes, 
there is not too much room inside for bulky movie 
equipment. Further, we would be required to do 
many dives and stalls which meant that all equip- 
ment would have to be firmly anchored. 

To complicate things still further, we decided 
to shoot all pictures in color, with sound. This de- 
cision involved a tough lighting problem. The 
metal and shiny instruments inside an airplane are 
dificult to light without getting hot spots. This 
meant that we would be forced to use a great 
amount of reflected or indirect light. Inasmuch as 
most electrical equipment on B-24s operate on 24 
volts it was necessary to revamp all our lighting 
equipment to operate on 24 volts. On the ground, 
a special arrangement of batteries was necessary. 


We selected 35mm Ansco color as our film. 
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Ansco color was chosen because tests had shown 
wide latitude as well as perfect color rendition. 

We felt that a film done in color would help 
a trainee as he could easily recognize objects once 
he stepped inside an airplane and he would feel 
more at home. Ansco color reproduced all B-24 
interiors in their exact colors. 

Hollywood experts advised against shooting color 
pictures in flight. They recommended shooting all 
scenes in mock-ups. But since it was our idea to 
show army fliers exactly what could be done with a 
B-24 under normal as well as under emergency 
procedures, we decided against any faking. 

Inasmuch as the making of flight training films 
was something new, we had no precedent as a 
guide—only experience. 

Fortunately, during the time when our film 
making ideas were taking form, I had gathered 
about me a competent crew—script writer, sound 
man, electrician, assistant cameraman, film cutter, 
and lab man, so we felt that we had the experience 
necessary for the job. 

First of all, we decided that we needed a good 
working plan and we wanted it written down in 
black and white so that we would know exactly 
what we were going to do and how we were 
going to do it. 


Our first step was to complete a good script. 
Luckily our script writer was an excellent photog- 
rapher and had the ability to picture a script as 
well as to write it. A B-24 is a complicated airplane 
and to simplify its operation in a film is not easy. 
At the time, flight procedures had not been stand- 
ardized and each pilot had his own way of doing 
things. Consequently the script writing job was 









slow and tedious. It required much research, hours 
ot checking and asking many questions. 

However, after the script was finished, we had a 
good idea of the number of scenes and the length 
of each, the num)-:r of set ups required, the 
equipment needed, and the shooting sequence to 
be followed. The script included all action as well 
as the narration. 

Each scene in the script was numbered. Then a 
shooting script was written. That is, scenes were 
grouped according to location. By grouping all 
shots in this manner it would be possible to shoot 
all the scenes in one compartment, then move on to 
the next. This eliminated the necessity of tearing 
the equipment down after each shot and perhaps 
setting up again in the same place a few scenes 
later. Also, a shooting script offered us the op 
portunity of keeping an accurate check of the ac 
tion embodied in each scene. Thus we would be 
certain that all action would dovetail smoothly 
when assembled into a finished picture. 

While the script was being prepared, special 
camera mounts were made to enable us to shoot in 
the nose wheel compartment and from the waist 
gun hatches. All equipment was carefully checked 


and cataloged. (Continued on next page) 


(Below) Waiting for the ship to go into a stall. 











(Continued from the previous page ) 


Comparative exposure tests § were 
made in all compartments in the airplane in order 
that we might predetermine the minimum amount 
of lighting equipment necessary to give the maxi 
mum depth of field as well as the proper exposure 
and color rendition. Exposure data was carefully 
checked and recorded for future use. 

Our flight crew was then selected and trained 
for the pictures, and we were ready to begin 
shooting. 

Because of the favorable weather conditions, it 
was decided that time would be saved by shooting 
all scenes in Tucson, Arizona. 

We gave ourselves a break by making all ground 
shots first. By the time they were completed we 
had a fairly good idea of what we would be up 
against when we got in the air. But even so, the 
job was not so simple. 

Bomb bay shots were made first because we 
could set our tripod on the ground. But bomb bays 
even in B-24s are not too wide. By the time we had 
our camera set up and had managed to squeeze in 
the necessary lighting equipment there was little 
room left for the crew. 

Inasmuch as our shooting script was well 
organized, we were able to make all bomb bay 
shots with few set ups. Each scene was slated and 
photographed so that the numbers on the script, 
the shooting script, and on the film would cor 
respond. This not only made the scene easy to 
identify on the processed film, but saved time in 
the cutting room. 

Footage was carefully checked and marked on 
the script so that we would be certain to have 
enough film to cover all action and narration. 

In most instances, lighting was our greatest 
problem. Most areas were narrow and cramped 
which made it necessary to squeeze into a tight 
space with sizzling lights on the backs of our 
necks. Oftentimes it was necessary to use reflected 
light only, but by using our exposure data as a 
working basis we were able to calculate most ex 
posures correctly. 

At the end of each days shooting we packed 
our exposed film and sent it to Ansco for proc 
essing. One strip was always kept for a test, and 
this we processed in the bath room of our hotel 
at night. Thus, we were able to check on our ex 
posures from day to day. 

Our check list of operations was also gone 
over carefully each evening to be certain we had 
not overlooked any important action. At the same 
time a work sheet was made out for the following 
day. 

Flight shots were slightly more difficult to make 
than ground shots. Before each flight all action 
was carefully explained to the flight crew. Inas 


(Continued on Page Twenty-kight) 





Two Years From Now 
(A Brief Synopsis of Scenes) 
(1) Always try not to say “no.” 
(2) Wartime did make great de- 
mands on human patience, yet 
many serving the public used self- 
control. (3) Patrons treated cour- 


teously will stick by you now. 
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On Human Relations: A New Slidefilm 


and a Motion Picture on That Problem 








% Undoubtedly, the food service groups in this 
country have had as many, if not more, headaches 
with wartime help directly serving and contacting 
the general public than any other class of em- 
ployers. This also holds good in retail grocery, 
confectionery, bakery and luncheonnette activities 
in our cities and towns. The result has been some 
pretty rough treatment for customers during war- 
time, and much in the way of discourtesy, inat- 
tention and even worse. 

What is the answer? 

One of the leading cereal organizations—The 
Ralston Purina Company—has been offering a 
helping hand among retailers in all the food groups 

by showing a sound slidefilm, Two Years From 
Now to any group upon request, without charge 
or obligation. (This film was produced by the Jam 
Handy Organization, Detroit.) The primary pur- 
pose of this film is to show the worker how he or 
she looks and sounds when mistreating customers 
(the film is synchronized with voices on disc rec- 
ord) also how it is possible to treat the customer 
reasonably well in spite of war and postwar short 
ages and customer demands. 

Background for this film is the philosophy of 
Elmer Wheeler, nationally known originator and 
author of tested ideas and plans on selling. Wheeler 
also appears personally in some of the scenes. 

The central theme is the Wheeler query: “Where 
will YOU be two years from now?” 

The story also presents the idea of Wheeler's 
“little black note book” in which he notes down 
the kind of treatment he gets from clerks, waiters 
and others to use as a guide in postwar spending. 
He also notes down the places where he is treated 
right in spite of current shortages and pressure. 

Example: the scene is a tailor shop, and the 
customer wants to get a suit press “in an hour.” 

Tailor: (Yelling rearwards) Hey, Joe, here’s a 
guy who wants his suit pressed in an hour! Aint 
that a hot one? Look, Mister, we think we’re doin’ 
fine if we get suits out in a day. If you can find a 
place that'll do it in an hour why let me know. 

Down goes that tailor shop in the little black 
book. 

It is Wheeler’s contention that the vast majority 
of citizens make at least mental notations of the 
stores where they are mistreated with the idea of 
avoiding them later when shelves are stocked and 
business men need and seek trade. And vice versa. 





SHowincs: employers in the qualified retail food 
service fields listed write to The Ralston Purina 
Company, St. Louis, Mo., suggesting an approxi- 
mate date for a showing. The Sponsor’s representa- 
tive calls with film projector and record at the 
appointed time and leads the meeting. There is 
a briefing of the purposes of the film, then it is 
shown. Afterwards, copies of the little black note 
book are passed around which contain a condensed 
version of the material on the film. This is for 
study at leisure. 

Some excellent results are said to have been en- 
joyed as a result of meetings centered around this 
production. 


Inter-Relation of Industry 


¥% Carrying the message of free enterprise to the 
“grass roots,” the National Association of Manu- 
facturers has released 16 mm. sound prints of its 
latest motion picture Three To Be Served for use 
by industrial management in explaining the inter- 
relationship of customers, workers, investors, and 
management, and by adult groups and schools 
studying reconversion problems. 

The presentation is based upon Frederick C. 
Crawford’s now famous article, “The American 
Triangle of Plenty,” which was published in 
Reaper's Dicest. It tells its story in simple form 
through the experiences of a group of high-school- 
age youngsters in entering the field of business. 

Confronted with some of the problems which 
all business managers face, Bill Miller, the youth- 
ful businessman, turns to an adult businessman- 
advisor from whom he learns of the interdepend- 
ence of customers, workers and investors. The 
businessman illustrates his explanation by drawing 
a triangle with the three corners occupied by this 
triumvirate and with management in the middle. 
Fortified with an understanding of his problem, 
Bill uses this simple method to inform both his 
investors and workers of their relationship. 

A Teacher’s Guide is offered to schools exhibit- 
ing the film. This Guide contains specific sugges- 
tions for introducing the film into the school pro- 
gram and explains how it may be used as the 
basis of a series of classroom discussions and 
projects. Other discussion guides were prepared 
for the use of leaders of adult organizations dis- 
cussing reconversion and peacetime economic prob- 
lems. 





BUSINESS SCREEN MAGAZINE 


















LL INDUSTRY and especially those directly 
concerned with the future of 16mm motion 
pictures for the education and information 

of mass audiences, can take heed of the tremendous 
results achieved on a nationwide voluntary basis in 
the showing of 16mm War Loan films for the War 
Finance Division of the Treasury Department. The 
effort is being continued during the forthcoming 
Victory Loan Drive which opens on October 29th. 

“Tremendous advances were made in the 16mm. 
operation during the 7th War Loan, according to 
completed reports from the states on both number 
of screenings and attendance. This progress, which 
has enabled the program to become a major factor 
in the promotion of war bonds during the course 
of only three drives, may be largely attributed to 
the combined efforts of the volunteers in the field, 
together with the cooperation and assistance of 
the Bureau of Motion Pictures of the Office of 
War Information,” J. Edward Shugrue said, add- 
ing that “this was a tremendous job and put over 
the 7th as much as any other medium available to 
War Finance.” It was announced that films pro 
duced by all branches of the armed forces will 
again be made available for use during the drive, 
many based on the various phases of rehabilitation. 
With the war loan spotlighting the theme that 
“Care is Costly,” and the importance of war bond 
money in this vast hospitalization and recovery 
program, these films’ will be both timely and ef- 
fective. Mr. Shugrue is Director of Motion Pictures 


and Special Events. 


Four pictures, already completed 
by the Army and Navy, were the first to be pre- 
viewed. These were Diary of a Sergeant, made by 
the Army, showing the rehabilitation of a man 
who lost both hands; Road to Recovery (in Techni- 
color), documenting the care and convalescence of 
the wounded in a Navy hospital; Stilwell Road, 
Army saga of the lifeline from India to China; and 
Victory in the Air, Army Air Forces report of the 
final days of the war in Europe and the beginnings 
of the B-29 operations in the Pacific. 

War Finance officials described the use of 16mm. 


films in the many divisions covered by the war 


NUMBER SEVEN + VOLUME SIX + 1945 


Treasury Officials Cite Films 
Contribution to War Loan Sales 


bond program, including payroll savings, agricul- 
ture, the schools, retail stores, and the federal gov 
ernment. Merrill Predmore, Director of the Agri- 
cultural section, said that “there is nothing more 
effective in bringing the story of the war and the 
need for war financing to the farm people than the 
16mm film.” He added that, with the harvest sea- 
son over and more money in the hands of farmers, 
the Victory Loan will be most opportune for a 
concerted campaign for increased bond purchases, 
and that he was counting heavily upon films for a 
vital role in the agricultural war bond promotion. 


““You did a terrifie job,” said Ralph G. 
Engelsman, Payroll Savings Director of War Fi- 
nance, reviewing the role 16mm films played in the 
sale of bonds to workers in the nation’s plants, fac- 
tories, and business concerns. “Mr. & Mrs. Amer- 
ica, produced as a promotional aid for our section, 
served as the springboard from which our cam- 
paign was launched,” Engelsman continued. “Not 
only did we use it to sell bonds to employees, but 
also as a powerful weapon in securing cooperation 
for our operation from top management.” “Our 
workers in the field were enthusiastic.” “It gave 
them something special, something new, with 
which to go to the plants.” “You can do us a great 
service by continuing the good work that you have 
done and the cooperation you have given us in the 
Seventh,” he concluded. 

Aid in mobilizing thousands of projectors lo 
cated in the schools for use during the coming 
drive, as well as more extensive showings both to 
students and parents, was promised by Daniel 
Melcher, Education Director. 

Leigh Ore of the Treasury's Interdepartmental 
Committee stated that films were the primary 
means used in selling bonds to federal employees 
in Washington. Since it is virtually impossible to 
arrange large rallies in government offices, he said, 
the workers must be contacted in small groups, 
and films are excellent for this purpose. During the 
7th War Loan, he added, practically everyone in the 
government saw at least one film. 


D. T. Davis, new chairman of the National 


(Below) Title frame and typical scenes from the new 16mm picture “Diary of a Sergeant” soon to be shown nationally during the Victory Loan Drive. 








A Message from Ted Gamble 


@ With the cessation of the war in the Pacific and 
our return to peacetime pursuits there will be held 
from October 29th, to December 7th, a VICTORY 
WAR LOAN DRIVE. It is intended that this drive 
be the last of a series of eight war loans. 

Never have we been called on to plan and execute 
a drive on such short notice. Every possible resource 
must be brought to bear and right this moment all 
machinery is in motion to make available a group 
of 16mm. films for distribution at the earliest pos 
sible date. 

The magnificent job done by the 16 mm. In 
dustry in the Seventh War Loan Drive is testimonial 
enough of the importance of films in selling bonds. 
With some 141,615 screenings to 33,402,950 people 
each and everyone of you is to be congratulated 

Your continued cooperation and enthusiasm is 
desired in order that we may successfully conclude 
the war bond program for World War Il. To this 
end I am requesting you to stand by for further 
information and be prepared for immediate action 
just as soon as definite plans mature sufficiently to 
be announced. 

In closing I wish to announce that Mr. David | 
Strom, Director of Visual Education, University of 
Connecticut at Storrs, Connecticut, has come to Wash 
ington as Associate Consultant and Merriman H. 
Holtz will continue as Consultant for the Victory 
War Loan Drive. 

It is a big job ahead of us, but we have no 
concern as to the final results when we look back 
and review the splendid work which each of you 
have done. 

Ted R. Gamble 
National Director 


War Finance Division 











16mm. Victory Film Committee, praised the out 
going group for their excellent work during the 
last drive, during which, he said, “more than thirty 
million Americans saw Treasury 16mm. films.” 
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Judges of Federal, State and local courts gather in the California Assembly building, Los Angeles, to see 7th War Loan films. 


141,615 Showings to a Nationwide Audience 
of 33,402,950 Achieved During 7th War Loan 


MERICANS in all walks of life, gathering in fac 
A tory aisles, in grange halls, in retail stores, on 
the street, in town squares and parks and the 
thousands of other places where only 16mm films 
can go were the audience for War Loan films dur 
ing the 5th, 6th and 7th Loan campaigns. On 141, 
615 separate occasions to a total audience of 33, 
402,950 people, the l6mm film program tor the 7th 
War Loan helped to finance the war and win the 
peace. 

It was breath-taking and unprecedented. For this 
was a complex, herculean accomplishment requir 
ing the movement of films, equipment and operat 
ing personnel, both voluntary and hired, over 
untold miles and requiring countless hours of 
voluntary planning and working time. As such, it 
was a vast and as yet measureless step in the ad 


vancement of the whole l6mm film medium. 


In dealer's showrooms of the industry, daily 
screenings of Bond films were held. 


In the 6th War Loan there were 86,913 
screenings to 23,500,000 people. The totals might 
vary under sharp and thorough review but the fact 
would stand that thousands of new audiences 
throughout America had for the first time seen a 
16mm film program. War plants in Illinois, Michi 
gan, Pennsylvania, California and Ohio, union halls 
in Indiana, Wisconsin, New York, Michigan and 
New Jersey, farm groups in Iowa, Kentucky, 
Missouri and Nebraska, miners in Montana, lum 
bermen in Oregon and Washington, oilmen in 
Texas and Louisiana, shipbuilders in California- 
all these were a part of the vast promoted audience 
for War Loan films. 

“In the short space of only three drives,” declares 
J. Edward Shugrue, Director of Motion Pictures 
and Special Events of the Treasury Department, 
“16mm has become as important a feature in the 


In show windows, passers-by were attracted to 
displays featuring War Bond films. 


sale of bonds as any other medium available to 
War Finance. Furthermore these films have pro- 
vided a means of bringing a clear-cut, first hand 
picture of the complex problems of global warfare 
to many more people than would otherwise have 
been possible. During the Victory Loan this fall 
they can do as much to re-educate the public in 


the new problems of post-war reconversion.” 


Plans are under way for much extensive 
use of films in farm and rural areas, and in retail 
stores, as weil as continuance of the program in 
plants and factories. 

“During the Victory Loan,” Shugrue continues, 
“we can look forward to an even broader field for 
motion picture participation, since the schools, 
owners of a large proportion of the country’s 
16mm projectors, will be in session, while during 
the greater part of the 7th they were closed.” 

Mobilization of all projection and distribution 
facilities for the Victory Loan campaign opening 
October 29th is now under way. 


16mm distributors held prevue showings for 
press, radio and program chairmen. 
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NEW VICTORY LOAN 
16MM SOUND FILMS 


Here are the new 16mm sound films soon to be 
available for Victory Loan shows: 


Diary of a Sergeant—Produced by Army Pictorial 
Service. Running time: 22 minutes. The real-life 
story of the rehabilitation of an American soldier 
who sacrificed both hands for his country. Mod- 
ern surgical skill and a wise psychological pro- 
gram have given him a new chance for normal, 
happy living. 


Stilwell Road—Produced by Army Pictorial Serv- 
ice. Running ume: 50 minutes. The searing 
drama of the United Nations’ bitterest campaign; 
the story of the “forgotten front” where faith in 
Victory was the only force that saved us from 
defeat. 


It’s Your America—Produced by Army Pictorial 
Service. Running time: 35 minutes. In the cru- 
cible of War, a soldier finds the ideals of democ- 
racy and a free America in the legends of a 
Lincoln penny. 


Target Invisible—Produced by Army Air Forces. 
Running time: 15 minutes. The picture that 
takes the wraps off the most “hush-hush”’ secret 
of the war, revealing the role of radar. A picture 
epic of an actual flight over Japan. 


Army Air Forces-Pacific—Produced by Army 
Air Forces. Running time: 18 minutes. Thrill- 
crowded review of the part played by our Army 
Air Forces in the march to Pacific Victory. 


Peace Comes to America—Produced by War Fi- 
nance Division, U.S. Treasury. Running time: 10 
minutes. Now America can step out on her gi- 
gantic peacetime program. There are soldiers to 
be brought home, others to be healed; still others 
to be assisted to civilian security. President Tru- 
man, Secretary of the Treasury Vinson and Na- 
tional War Finance Director Ted Gamble tell 
Americans how they can help. 


Voyage to Recovery—Produced by U. S. Navy. 
Running time: 10 minutes. Wounded Americans, 
back from the battlefields and task forces all over 
the world, are the Navy's most important post- 
war mission—to get them well and to send them 
home. Victory Bonds help get that job done. 


The Fleet That Came to Stay—Produced by U. 
S. Navy. Running time: 22 minutes. Here is the 
thrilling story of the “fleet that stayed” at Okina- 
wa .. . despite the suicide battalions of Japan. 


Conquest of the Night—Produced by U. S. Navy. 
Running time: 10 minutes. Picturing night ac- 
tion at sea aboard a destroyer equipped with the 
newest and most amazing radar devices. 


Objective Security—Produced by, Marine Corps. 
Running time: 18 minutes. Story of a momen- 
tous experiment behind the battle lines. Here’s 
the surprise story of thousands of Okinawa civi- 
lians who found out about American government 
from members of the Army-Navy-Marine civil 
affairs team that hit the Okinawa beach on D- 
Day. 


See other listings in these pages of 
short “impact bulletins” running three 
to four minutes each, also to be avail- 
able during the Victory Loan campaign. 
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THESE 7TH WAR LOAN TOTALS SET THE GOAL 


OFFICIAL TREASURY REPORTS 
Number of 16MM Screenings and Audiences by States 
for the 7th War Loan Drive 


NUMBER OF TOTAL 

STATE SCREENINGS AUDIENCE 
Alabama 626 118,733 
Arizona 833 170,157 
Arkansas 34 5,100 
Northern California 5.527 1,576,245 
Southern California 9,404 2.283.367 
Colorado 538 75,823 
Connecticut 2,359 624,538 
Delaware 190 30,864 
District of Columbia 842 168,978 
Florida 2.476 424,546 
Georgia 2.77: 378,643 
Idaho 993 193,248 
Illinois 5,255 1,485,217 
Indiana 3,500 610,000 
Iowa 1,542 191,014 
Kansas 1,008 149,795 
Kentucky 2.091 267,350 
Louisiana 10,050 1,266,581 
Maine 528 138,510 
Maryland 990 125,638 
Massachusetts 3,573 1,559,719 
Michigan 14,122 2,500,326 
Minnesota 1,145 256,858 
Mississippi 614 231,620 
Missouri (East) } 519 95,569 
Missouri (West) 1,499 352,810 
Montana 722 131,235 
Nebraska 797 159,242 
Nevada 73 9,235 
New Hampshire 881 156,745 
New Jersey 1,485 373,107 
New Mexico 155 3,100 
New York (Downstate) 4,643 1,056,202 
New York (Upstate) 6,889 2,796,778 
North Carolina 589 175,128 
North Dakota 431 59,817 
Ohio + 9,314 1,606,453 
Oklahoma 1,158 221,376 
Oregon 1,090 264,999 
Pennsylvania 7,248 2,846,329 
Rhode Island 3,742 610,000 
South Carolina 92 34,489 
South Dakota 450 66,995 
Tennessee 3,356 351,440 
Texas 6,322 1,896,631 
Utah 567 96,831 
Vermont 17 29,883 
Virginia 1,410 430,298 
Washington 1,266 350,098 
West Virginia 483 69,018 
Wisconsin 2,671 520,596 
Wyoming 214 52,981 
San Juan, Puerto Rico 111 52,350 
Navy Pers. Showings 7,000 2,500,000 
Figures Rec'd Late 5,250 1,200,345 
TOTAL NUMBER OF SCREENINGS: 141,615 a ie 

VICTORY 

TOTAL AUDIENCES: 33,402,950 ss 
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This War Bond theatre, showing 16mm films, was constructed in the lobby of the Commercial National Bank in Peoria. 


Special Theatres, Store Windows, Library Displays, 
Outdoor Showings All Help Achieve Record Total 


HE INceNuITy DispLayep by 16mm distribu 
: ipa film libraries and War Finance workers 
in the publicizing and promotion of War 
Bond film showings merits the attention of all 


those interested in the possibilities of visuals for 


sales and advertising promotion 


This was entirely a voluntary effort, cost 
ing the participants the time and effort and actual 
funds expended for the activity without recom 
pense, but it set inspiring examples of the promo 
tional possibilities which the medium possesses. In 
Hartford, Connecticut; in Baltimore, Maryland, 
and in Los Angeles, California, among hundreds 


of other examples, window displays were pro 


Window displays, such as this one in a Hart- 
ford, Conn., store, “sold” films. 


moted and used with great effectiveness for the 
following purposes: 


(1) To show 16mm War Bond films to passing 
crowds, reaching uncounted thousands of addition 


al audiences. (Using continuous projectors, etc.) 


(2) To promote bookings for films among those 
active in club, lodge, church and other organiza- 
tion affairs, as well as through schools and indus- 
tries. 

(3) To attract crowds within the stores where film 
showings were held simultaneously. 


in Peoria, Ilinois, the enterprising execu- 
tive in charge of War Finance set up a model 
16mm movie theatre in the lobby of the Commer- 


Another excellent window displaying movie 
stills, promoted 16mm showings. 
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cial National Bank. Thousands of townspeople 
were attracted to the continuous showing of War 
Bond films in this special display. 

Outdoor showings on special screens as in Lima, 
Ohio (see illustration), directly served to sell rec 
ord totals of War Bonds, according to T. Carl 
Jansen, active War Finance executive there. Allen 
County made one of the national records during 
the 7th War Loan. 

Public libraries throughout the nation were ac- 
tive participants in the promotion and showing of 
War Bond films. Library displays featured movie 
stills and attracted thousands of visitors to screen- 
ings of the special 16mm film programs arranged 
during the 7th War Loan. 

The know-how of experienced commercial filin 
distributors, sparked by national headquarters of 
such firms as Castle Films, Modern Talking Pic- 
ture Service, Inc. and International Theatrical and 
Television and others, was a potent factor in ijocal 
distributor success. 


Bond and stamp sales were directly tied up 
with 16mm film showings bere. 
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Public library displays like this featured 
library film screenings. 





Short “Impact” Bulletins 
for the Victory Campaign 
(Running time: 3 to 4 minutes for each) 

To Win the Peace: There’s still a battle to be won 
to help the maimed and scarred of the war. The 
battlefields now are the hospitals and rehabilita- 
tion centers of the nation; the ammunition is 
millions of Victory Loan dollars! 


Secrets: Science hunted for secrets of the electron 
and atom to win the war. For a lasting peace, 
American science must keep? apace the rest of 
the world. The film shows that scientific pre 
paredness is worth the price. 


Our Children: Hunger can sow the seeds of the 
next war. Pictures of war-ravaged Europe tell 
America why we must help feed the children of 
our Allies to help protect our own against a new 
holocaust. 


Condition Black: Mental casualties have a fight- 
ing chance with the Navy’s vast, modern pro- 
gram for the cure of psychoneurotic illness. 


Bonds of Victory: The Navy meets an emergency 
situation in the Pacific and provides clothing, 
food and shelter for war-ravaged allies. 

All of the above “impact bulletins” were especially 

produced by the U. S. Navy for the Victory Loan 

campaign. 
They will be available, nationally, through dis- 
tribution facilities of the 16mm industry and War 

Finance organization. 









In Lima, Obio, a special 
outdoor showing featured 
16mm sound films. 
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TREASURY OFFICIALS CITE NATIONAL CONTRIBUTION 
OF 16MM FILMS EN WAR BOND SALES 


R. W. Coyne: Field Director, War Finance Division— 


¥%& One national force that was.at work during the 7th War Loan and that kept the 
American people thinking straight was the spectacle of the War Bond volunteers going 
forward and selling their product. If it had not been for you there would have been in this 
country a complacency of which we would all have been ashamed. In evaluating the work 
of the 16mm. War Loan program I think it was the most terrific enterprise ever launched 
and ever executed. 


J. E. Shugrue: Director Motion Picture & Special Events, War Finance Division— 
% We feel that films played an exceedingly important part in bringing the war home to 
the people. That we have a good 16mm. program today is due to the insistence of Mr. C. R. 
Reagan. He believed in it—sold the idea to us and we think that we now have the best 
16mm. distribution setup ever achieved. 

I think we have reached a peak in the number of pictures distributed but we can 
increase the number of screenings of these pictures and thereby reach an even larger audi 
ence. Merriman Holtz, Max Youngstein and Mr. C. R. Reagan deserve a great deal of 
credit for the program we have today. They have earned the deep appreciation of the 
Treasury Department. 


Mr. Lawrence Olney: Asst. to Field Director, War Finance Division— 


% About a year ago | talked to most of you about coordination with War Finance Com 
mittees. At that time you were fairly new in the program and we were “green” about 
the 16mm. film program. After reviewing the accomplishments of the past year, we con- 
sider you to be veterans. You have gone through two War Loans taking your part in the 
program. We have certainly worked well together and we are very much satisfied. 


Ralph Engelsman: Director Payroll Savings, W ar Finance Division— 


%& You did a terrific job. The 7th War Loan was tremendously aided by the 16mm. indus- 
try. You played a vital and important part in bond sales. 


Merrill Predmore: Director Agriculture Section, War Finance Division— 


% I don’t think there is anything that is more effective to bring the story of war and the 


need for war financing home to farm people than the 16mm. film. The 16mm. films really 
do the job for us. 


Mr. L. Ore: Interdepartmental Committee, President War Bond Committee, 
District of Columbia— 

¥%& We have found that the films, particularly here in Washington and where we have to 
go into small groups moving the films from one town to another, are subject to little criti- 
cism and as a whole they have proved to be very effective. We have had at least one film 
showing a day. We have two projectors here and some agencies have their own projectors. 
We have had as high as 25 or 30 showings in different parts of Washington each day 
during the War Loans. 


Daniel Melcher: Director School Program, W ar Finance Division— 
%& I think you all know that the schools are very eager to get these films. These film 


showings are not only vital in themselves but you can build other programs around them. 


Ted Rowe: Television Section, War Finance Division— 

¥% It seems to me that in the cities where television stations are operating and where they 
may be opened in the near future there is a definite need for 16mm. Victory films. We in 
the War Finance Division, through the assistance of the Television Association, in New 
York, will be kept informed so we can bring every bit of pressure possible on the stations 


themselves to cooperate with us and any information we receive from them will be sent to 
the 16mm industry. 
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From California to Maine, volunteer workers from the 16mm industry formed the National 16mm Committees to assist Treasury. 





Distributors and Film Libraries, Periodicals and 


Manufacturers Work Together for Treasury 


OTAL MositizaTion, as nearly as it has ever 
co achieved in the field of 16mm sound 

motion pictures, was the goal set by the visual 
industry in the 7th War Loan campaign. The Na 
tional Committee, headed by the able Horace Jones 
Chairman, and his Executive Committee and fel 
low officers, played a great part in this as did every 
16mm State Chairman, every 16mm County Chair 
men (where such offices were created) and partic- 
ularly every film distributor, whether commercial, 
educational or of war agency origin as in the case 
of Southern California, New York State, and 


Rhode Island—they earned a nation’s gratitude! 


All working together, these hundreds of 
volunteers made the record audience totals of the 
6th and 7th War Loans possible. They set the 
pattern which practically the same nationwide or 
ganization will carry out and improve during the 
Sth and final Victory Loan. Publicity in local news 
papers and on the radio, previews, tieups with 
stores and public institutions, rallies and the daily 
and nightly grind of showings and bookings were 
the tasks assigned and completed by the most effec 
tive volunteer 16mm distribution organization the 
nation has ever seen 

Look at their case histories: In Rhode Island 
16mm State Chairman Gardner Jacobs divided the 
state into ten districts. Each district had a volunteer 
captain who handled the films; 34 volunteer oper 
ators were available. One outdoor show played to 
20,000 people. The Rhode Island Council of War 


Agencies, through its film service, had 682 screen 


26 


ings with a viewing audience of 27,250 people. 
Commercial distributors had 963 screenings to an 
audience of 95,300. The ten film captains arranged 
for special showings in their communities and had 
865 screenings before another total of 93,250 persons! 

Texas organized and registered 1156 16mm 
sound projectors and State 16mm Chairman John 
Gunstream reported the organization of 23 com- 
mercial distributors (such as George Mitchell), 15 
educational distributors as well as the facilities of 
18 War Finance regional managers in that state. 

Pennsylvania, under experienced 16mm _ State 
Chairman Bill MacCallum, carried out an intensive 
promotional campaign with letters, press release, 


IN THE GROUP PHOTOGRAPH ABOVE 

















M. ng of l6mm. State Chairmen and Distributors with War Finance 
n f Treasury in Washington, D. ¢ (Seated L to R): Ray 
O'Malicy, WFC—Puerto Ric Wm. H. MacCallum, l6mm. Chairman 
Pe sylvania Leshic Frye, l6mn Chairman, Ohio; Kingsley Tren 
me, l6mm. Chairman, Oregon; H. | M. Higgins, l6mm. Chair 
Southern (¢ cr Aubrey Lee Graham, D. C. Public Library 
Hazel Calhou l6émm. Chairman, Georgia Frank Rogers Amprc 
r on, New York City; Lucille South, l6mm. Chairman, Min 
}. Edward Shugruc Director, Motion Pictures and - Special 
WFD; Roa Kraft Meue Chairman, Wisconsin; Merri 
H. H l6mm. M n Picture Consultant, WFD; Edward J 
Ma New York St War Council; R. W. Coyne, Field Dire 
WFD. Standing (L t K Saul Menick, Motion Pictures and 
Special Events Section, WFD; John R. Hedges, 16mm. National Com 
ec, lowa; A. K. Evers, Sunray Films, In Ohio; William Hanifir 
Hawa C. R. Reagan, Bureau of Motion Pictures, OWI; J. E 
. ‘ eth Chairmar T essec R r O'Neal 16mm 
o uM H Chairman, D. ( 
‘ Hebe Lome Chairn ( r an Saylor, UAW 
M g Ell Ma Bur M Picture 
c rr N Nar | ( : 
“ BR; I " c s Visual Ed. Service, Toled 
per Ewing, Jasper Ewing & Sons, New Orleans, Louisiana 
| “ Ir. N al Secretar Don McKiernan, WFC, Illinois 
1 Br Washington, D. ¢ Turner Shelton 
Ev Nc n, WFD; Murray ¢ 
c \ S m Na al ¢ 
vw, M 5 M esota; James O. V 


school projection stimulation, and other material 
covering Industrial, Agricultural, Retail, Com- 
munity, Educational, Labor and Women’s organiza- 
tions throughout the state. And ran up a record- 
breaking total of showings to a tremendous audience 
as a result. 


California’s great reeord, in both the 
Southern and Northern regions, reflects the in- 
tensive efforts of Max Higgins, State 16mm Chair- 
man in Los Angeles and Bill Patterson, State 16mm 
Chairman in San Francisco. Window displays, 
store showings, outdoor and indoor rallies, and 
every other form of promotion made California’s 
record possible. 

Over in Atlanta, Georgia, the determined efforts 
of State 16mm Chairman Hazel Calhoun and her 
co-workers among the leading commercial and 
educational distributors in that state brought col- 
umns of newspaper publicity for 16mm and the 
War Bond films. Previews were held for press and 
radio people and War Finance executives. Geor- 
gia’s increasing success is reflected by Miss Cal- 
houn’s tireless efforts. 

Iowa, Indiana and other sunswept states of the 
Midwestern plains increased their showing totals 
greatly in the 7th through the efforts of men like 
John Hedges and Herold Kooser in lowa, L. C. 
Larson of Indiana University fame, State 16mm 
Chairman for Indiana. Michigan's great record can 
be attributed in good part to the work of the film 
division of the UAW-CIO where Tony Marinovich 
and Allen Saylor took active parts in promoting 
the films under 16mm Chairman Bill Engelman. 

Ohio, where State Chairman Leslie Frye and 
key distributors such as Bernard Cousino, Allan 
Twyman, the Martins and the Evers and such 
nationally famed educational libraries as the Ohio 
Exchange under B. 4. Aughinbaugh carried the 





BUSINESS SCREEN MAGAZINE 





distribution load, increased both its showings and 
its total audience in the 6th and 7th Loans. 
Jasper Ewing of Louisiana holds one of the rec 
ords for the 7th because films there played to 
nearly the total population of the State. Minnesota, 
South 


State 16mm Chairman, was a model for cooperative 


where Lucille served consecutive terms as 
action between War Finance headquarters, key dis- 
tributors and volunteers in the field. John Allen in 
New York, an old 
distribution, used his experience to run that state’s 
North 


Carolina was another of the experienced distri 


upstate hand at commercial 


record well over the mark. Ed Carter in 
butors who booked War Bond showings where 
they counted. Dick O'Neil of Boston, like Keith 
Smith of Omaha and Bill Engleman of Detroit, 
were responsible for enormous totals of payroll 
showings, considered the most vital element in E 
Bond sales by Treasury. 

Milton Stark in Baltimore, making front-page 
news in the Battimore Sun, also got radio and 
general press publicity for 16mm films. Films play- 
additional thousands of 


ed to people directly 


through his effort. 

Ed Mallin, Art Zeiller, Kingsley Trenholme 
these were standout names among the 16mm State 
Chairmen in the 7th whose state records showed 
their capable and constant effort. Jack Rice in New 


Members of the National 16mm. Victory Film Com- 
mittee at meeting with War Finance Division of 
Treasury in Washington: Top Row (L to R)— 
H. U. M. Higgins, S. California; Mr. W. H. MacCal- 
lum, Pennsylvania; Mr. O. H. Coelln, Jr., Illinois. 
Second Row—Mr. J. E. Arnold, Tennessee; Mr. 


David Strom, Connecticut; Mr. Jobn Gunstream, 
Texas; Mr. Kingsley Trenbolme, Oregon. Third 
Row—Mr. L. C. Larson, Indiana; Miss Hazel Cal- 
houn, Georgia; Mr. John R. Hedges, lowa. Bottom 
Row—Mr. Richard F. O'Neil, Massachusetts; Mr. 
Tom Brandon, New York City; Mr. D. T. Davis, 
Kentucky, new National Chairman. 





Hampshire brought that state out of obscurity into 
a high total of coverage. Another New Englander, 
Doug Hammett in Portland, Maine, State 16mm 
Chairman for Maine, also brought that state’s rec- 
ord into the limelight. 


]. E. Arnold in Tennessee, now a member of the 
Executive Committee, brought War Bond films to 


(Continued on Page Forty-Six) 
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NATIONAL 16 MM. VICTORY 
OFFICERS 


O. H. Coelln, Jr., Secretary 
Chicago, Illinois 


D. T. Davis, Chairman 
Lexington, Kentucky 


EXECUTIVE COMMITTEE 








FILM 







COMMITTEE 


Adolf Wertheimer, Treasurer 
Chicago, Illinois 


George Addes J. E. Arnold John Hedges Horace Jones 
Detroit lict Knoxville, Tenn lowa City, lowa New York City 
L. C. Larsor Harry Monson Bertram Willoughby 
Blooming Indiana Chicago, Hlinois Il : 
NATIONAL COMMITTEE 
Wells Alexander Henry E. ¢ is Harry Kapit Frank Rogers, Jr. 
nt Geors Providence, R. I New York ( New York City 
i A \ Bruce A. Findlay F. C. Lowry Russell C. Roshon 
Colun O l s, ¢ Knoxville, Tenn New York City 
Thomas Brand Eric Haight William H. MacCallum Richard B. Sealotk 
New York ( New York ( New York City Gary, Indiana 
M D. Campbell M T. H ec Edward |. Mallin ( rles J]. Ver Halen 
Indianapolis, Ind Washington, D. ¢ Al 1y, New York Hollywood, Calif 
( H. L. W t Boyd B. Rakestraw 
New York ¢ I cley, Calif 
REGIONAL CHAIRMEN 
NEW ENGLAN EASTERN SOUTHEASTERN MIDWESTERN. 
Richard F. ONG Murray Goodman Hazel Calhoun William F. Kruse 
Boston, Mass New York ( Atlanta, Georgia Chicago, Illinois 
PACIFIC NORTHWEST PACIFIC SOUTHWEST SOUTHWESTERN 
Kingsley Trenholme H. U. M. Higgins John W. Gunstream 
Portland, Oregon I Angeles, Cai Austin, Texas 
* > . r 
STATE 16MM. CHAIRMEN 
ALABAMA INDIANA MONTANA PENNSYLVANIA 
Kenneth W. Grimley L. C. Larson Oliver H. Campbell W. H. MacCallum 
—- ¢ pmaesy oa Bureass of Audio-Visual Aids Manhattan, Montana War Finance Committee 
2002 Comer Bidg Indiana University NEBRA 21 South 12th Street 
Birmingham, Alabama Bloomington, Indiana Keith ——. Philadelphia 7, Pennsylvania 
ARIZONA IOWA Modern Sound Pictures RHODE ISLAND 


Kenneth Kelton H. L. Kooser, Director 1219 Farnum Street 


South Fifth Avenue Visual Instruction Service Omaha, Nebraska 
Tucson, Arizona lowa State College 
Ames, lowa NEVADA 
ARKANSAS E. R. Berg 
William Beasley KANSAS War Finance Committee 


Asst. Com. of Educ Frank Bangs 35° East 4th Street 


State Dept. of Edu Central Visual Education Co Reno, Nevada 

Little Rock, Arkansas Broadway Hotel Building NEW HAMPSHIRE 
NORTHERN Wichita, Kansas Jack Rice 
CALIFORNIA KENTUCKY A. H. Rice & Company 

W. A. Patterson Louis Clifton P. O. Box 205 

Photo & Sound, Inc Lx of Audio-Visual Aids Hollis, New Hampshire 
153 Kearney Street University of K acky NEW JERSEY 

San Francisco 8, California Lexington 29, Kentucky Art Zeiller 

SOUTHERN LOUISIANA o Vitascope Corporation 
CALIFORNIA L. D. Slaton 120 Central Avenue 


Russell C. Roshon Company 
Pere Marquette Building 
New Orleans 12, Louisiana 
MAINE 

Douglass K. Hammett 
Stanley Dana Corporation 
Portland, Maine 
MARYLAND 


Milton Stark 


Glen Rock, New Jersey 
NEW MEXICO 
Dr. J. T. Reid 


Extension Division 


H. U. M. Higgins 

War Film Coordinator 
229 North Broadway 
Los Angeles, California 


COLORADO 

Lelia Trolinger 

Bureau of Visual Instruction 
University of Colorado 
Boulder, Colorado 


CONNECTICUT 

John Lyons 

Thompsonville Schools 

c/o Enfield School 
Thompsonvilic, Conn 
DELAWARE 

Mrs. Margaret Ross 
Supervisor Libraries & Visual 


NEW YORK 
(DOWNSTATE) 
Edward J. Mallin 


Stark Films War Finance Committee 


12 76th Avenue 

New York City 

NEW YORK 
(UPSTATE) 

John E. Allen 

c/o John E. Allen, Inc 
6 George Street 
Rochester, New York 


Howard & Centre Streets 
Baltimore, Maryland 


MASSACHUSETTS 
Richard F. O'Neil 
Visual Education Service 
116 Newbury Street 
Boston 16, Massachusetts 


Education MICHIGAN NORTH CAROLINA 
Wilmington, Delaware W. D. Engleman E. E. Carter 
DISTRICT OF W. D. Engleman Company National Film Service 
COLUMBIA 701 West Warren 14 Glenwood Avenue 
Paul Brand Detroit 1, Michigan Raleigh, North Carolina 
816 Connecticut Ave MINNESOTA NORTH DAKOTA 
Washington, LD Mrs. Lucille South T. W. Thordarson 


FLORIDA 

L. W. Griswold 

678 Linwood Avenue 

Jacksonville 6, Florida 

GEORGIA 

Miss Hazel Calhoun, Mgr. 

Calhoun Visual Education 
Co 

101 Marietta Street 


1504 Hennepin Avenue 
Minneapolis, Minnesota 


MISSISSIPPI 

Herschel Smith 

Herschel Smith Company 
119 Roach Street 
Jackson, Mississippi 


Fargo, North Dakota 


OHIO 


Lesley Frye 


4914 Gladstone Avenue 
Cleveland 4, Ohio 


OKLAHOMA 


University of New Mexico 
Albuquerque, New Mexico 


Film Preview Dept. Correspondence Study 
North Dakota Ag. College 


E. Gardner Jacobs, Director 
Public Relations Division 
State Council of Detense 
1051 North Main Street 


Providence, Rhode Island 
SOUTH CAROLINA 

W. H. Ward 

Extension Division 
University of South Carolina 
Columbia, South Carolina 


SOUTH DAKOTA 


R. D. Falk 

Extension Division 
University of South Dakota 
Vermillion, South Dakota 
TENNESSEE 


J. E. Arnold 

Div. of University Extension 
University of Tennessee 
Knoxville, Tennessee 
TEXAS 

John Gunstream 

State Dept. of Education 
Austin 11, Texas 
UTAH 

1. O. Horsfall 
Extension Division 


University of Utah 
Salt Lake City, Utah 
VERMONT 


H. B. Eldred 

Robert Hull Fleming Museum 
University of Vermont 
Burlington, Vermont 


VIRGINIA 

Dan Browning 

ideal Pictures Company 
219 E. Main Street 
Richmond 19, Virginia 
WASHINGTON 

Clifton Pease 

War Finance Committee 
901 Federal Office Building 
Seattle 4, Washington 


WEST VIRGINIA 


Director of Visual Education W. P. Kellam 


Film Division Library 
University of West Virginia 
Morgantown, West Virginia 













Atlanta 3, Georgia 
IDAHO 

Sib Kleffner 

206 W. 9th Street 
Boise, Idaho 
ILLINOIS 

O. H. Coelln, Ir. 
Business Screen 

157 East Erie Street 
Chicago, Illinois 





EASTERN MISSOURI 
Ray Swank 

Swank Motion Pictures 
614 North Skinker Blvd. 
St. Louis 5, Missouri 
WESTERN MISSOURI 
W. P. Humston 

Kansas City Sound Service 
926 McGee Street 

Kansas City 6, Missouri 


M. L. Wardell 
Director of Extension 
University of Oklahoma 
Norman, Oklahoma 
OREGON 

Kingsley Trenholme 
Dept. Visual Education 
Public Schools 

631 N. E. Clackamas 
Portland, Oregon 





WISCONSIN 

Mrs. Roa Kraft Meuer 
Photo-art House 

844 North Planki \venue 
Milwaukee 3, W n 
WYOMING 

J. R. MacNeel 

Cooperative Film Library 
University of Wyoming 
Laramic, Wyoming 
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COLOR Takes to the Air 


(Continued from Page Twenty ) 


much as there were to be many stalls and dives 
we did not want to make any costly mistakes. 
Neither did we want to ask our crew to do any 
more hazardous maneuvers than was absolutely 
necessary. For that reason, intercommunication 
between flight and camera crew had to be perfect 
for the sake of co-ordination. 

Of all shots made, those on the flight deck were 
perhaps the most difficult and most hazardous. 
Because of the crowded condition, all equipment 
was set up and carefully secured before each take 
off. Lights were connected to the ship’s power 
supply. The cramped conditions plus the sizzling 
lights made an uncomfortable situation. To add to 
our difficulty, all instrument readings had to be 
accurately recorded during each stall and dive. 

All flight shots were made at 10,000 feet. How 
ever, during these stalls, we actually dropped over 
5000 feet in less than 45 seconds. Dropping at that 
rate of speed with your eye glued to a view finder 
and hanging frantically to a tripod is an ex 
perience that is not pleasant to repeat too often. 

Inasmuch as we were so crowded, parachutes 
were out of the question. They would have been 
useless anyway because the rapid rate of fall elim- 
inated their use. 

Stalls were repeated at various speeds, without 
flaps and with flaps extended. Since it was neces- 
sary to show both inside and outside shots of these 
scenes, we had to perform all stalls at least twice. 


When these sequences were finished, we moved 





our camera to the waist gun hatches and began all 
over again. Two ships were required for these 
shots. The photographic ship flew parallel to the 
ship being photographed and duplicated all ma- 
neuvers—a nice bit of work on the part of the 
flight crews. 


While making these |ast sequences we felt 
a bit safer because we had more room and could 
wear parachutes. But the weather had suddenly 
changed and after working in a temperature of 10 
degrees below zero with the hatches open we were 
numb with cold. It really takes enthusiasm and 
love for your work to keep going under these 
conditions. 

However, there was some compensation for our 
trouble and discomfort. Our original schedule 
called for fourteen days shooting, but we had 
planned so well that we finished four days ahead 
of schedule. 

To add to our pleasure, our finished film was 
beautiful. The color was excellent, and the latitude 
of the film was far greater than we had anticipated. 

Due to our careful planning and checking, there 
were few retakes. The cutting job was little more 
than placing numbers in their proper order. All 
narration and sound, except that recorded on loca- 
tion, was recorded in our own lab. 

The fact that this film was accepted and is being 
used by the AAF as an official training film attests 
to its success. 

This film, of course, was the most difficult to 
make. In the numerous pictures we have made 
since, we have been able to simplify our working 


plans even more. Besides, we have become very 





well acquainted with the many desirable character- 
istics of 35mm Ansco color—its color balance, sen- 
sitivity, latitude, and trouble free operation. 

What has been done with movies for the army 
air forces can also be done in commercial aviation. 
Up to now the field has barely been scratched. 

Commercial air lines would find pictures a 
great help in training flight crews, as well as engine 
and aircraft mechanics. 

Likewise, films could be used to help the private 
airplane owner. An instruction film for a student 
pilot would be invaluable. Films could be made 
not only on flying but on navigation, meterology, 
aircraft maintenance, airport management and so 
on. 

These same films in the hands of the salesman 
also suggests great possibilities. The application of 
such films is endless. 

Now that color has been developed to such a 
high degree of perfection, the value of the motion 
picture as a training aid is greater than ever be- 
fore. Color not only gives an audience a more 
faithful reproduction of a scene, but is more in- 
formative, sells an idea easier—for we all know 
that seeing is more effective than reading. 

Educational films, in color—well planned and 
executed—have a great future. 


Color and Business Films 
* For the display of fabrics, metals and other ma- 
terials where color is essential to the complete un- 
derstanding and recognition of the product, color 
will be a “must” in industry’s postwar film 
plans. Improved projection apparatus will provide 
finer screen presentation of movies and slidefilms. 





PAVIA el? MARCHING! 


AS AMERICA’S fighting men— and women—re- 
turn to civilian life, they are bringing with 
them a vivid recollection of the visual train- 
ing aids that played a major part in trans- 
forming them into the most deadly efficient 
fighting machine in history. 


TRANSFILM performed a vital service in the 
production of training films for our armed 
forces. By applying to the problems of peace 
the special skills and techniques it developed 
in war, it is playing an equally important 
role in training the veterans of our armed 
services—and 40,000,000 other Americans 
—to perform their civilian tasks with com- 
parable skill and efficiency. 


TRANSFILM 


ee ee a oe ee ee 
a W. 45th ST. © NEW YORK 19, N.Y. 















MOTION PICTURES - SLIDE FILMS - THREE DIMENSIONAL PHOTOGRAPHY 
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PICTORIAL 


Films for the Visual Instructor 
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THIS IS AMERICA CANADIAN GOOD NEIGHBOR FILMS 


Reflecting the many facets of American life is R.K.O. Produced in Canada, this unusual series of films 
Pathe’s outstanding series of films, THIS IS AMER- deals with such subjects as art, health, nutrition. 
ICA. Each film is a tool for the educator in inter- These productions prove the farsightedness of the ed- 
preting current events. ucational efforts of our Good Neighbors to the North. 
CHILDREN OF MARS ° ARCTIC PASSAGE CANADIAN LANDSCAPE e WEST WIND 
MEDICINE ON GUARD ° NEWS FRONT VITAMIN WISE 5 THE MAIN DISH 


LETTER TO A HERO 


. . ° JITAMIN } 
26 Subjects in Whole Series VITAMINS A,B, C AND © 


plus others 





AMERICAN HISTORY MUSIC APPRECIATION 








A series of five dramatized historical subjects which In these outstanding filme, we pr t the Gallico 
will awaken new interest in the great past of the : A 
ag Three Piano Ensemble in keyboard concerts . . . plus 
United States. Recreated are many of the outstand- ‘ : " ‘ , 
nary ond the events 16 which they played 00 many other subjects in popular music. Music students 
, acer nce a rie ” —— will find deep satisfaction and inspiration in these 
a 9 a unusual - films. 

“OUR CONSTITUTION” — treats with those dramatic KEYBOARD CONCERT No. 1 

events leading to the Constitutional Convention in Phila- P 

delphia. KEYBOARD CONCERT No. 2 


“OUR BILL OF RIGHTS"—an absorbing film depicting KEYSOARD CONCERT Oe. 3 
the highlights of this remarkable contribution to world 


history. Our catalog also lists a variety o} other subjects — 


Features and Shorts —in Science, Physical Training, 
“OUR DECLARATION OF INDEPENDENCE" — such Contemporary History, Civics, Literature... 
immortal characters as Washington, Jefferson, Adams, play 

their vital roles again in this production. 





= 
“OUR LOUISIANA PURCHASE”—the events of the fa- 
mous purchase from Napoleon are vividly portrayed in 


this factual, dramatic film. PLUS PICTOREELS for the Lighter En- 


“OUR MONROE DOCTRINE”—a historical document of tertainment Uses—Cartoons, Musicals, Sports, Pup- 
particular interest during these, our own fateful years. petoons, Nature Studies. 


PICTORIAL FILMS, Inc. 


R.K.0. BUILDING RADIO CITY 20, N. Y 
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hey the first time in the history 
of visual educat med tl 


\ on nedla, 


proy tion of 


problems involving th 


teaching materiais are Deing Genne 


and crystallized, and an approach to 


their solution is being made. Impetus 


' 
was given to this important task Dy 
the Visual Equipment Manufacturers 
Manual 


recently issued a prospectus on 


Council, whos¢ Committ 
proposed manual “Designs for Visua 
Education.’ 


lun my, 


Copies of the rough “ 


gether with text 


suggestions, 
mailed to educational directors at 


other leaders in the visual equipn 
industry as well as to many ott 
qualified architects and other author 


ities for their comments and sugges 


tions. The many strongly opinionated 


ndicated that 


a great degree of thought had 


replies from every held 
been 
devoted to the proposal and that the 
entire subject is one of enormous con 
cern and importance in the educa 


Id 
tional and business tr uning world 


Meets Wipe AccLam 
The initial conception of the man 


ual, containing, as it does, a series 0 


three-dimensional architectual draw 
ings of ideal facilities, met 
almost unanimous commendat 


Criticism from the reviewers was con 


fined chiefly to suggestions that w 

refine the specific principles applying 
to the projection of visual aids The 
manual, when completed, will stat 
for the first time a consensus by com 
petent authorities on practical prin- 
ciples that can be applied to the pro 
media in any 


jection of visual 


schoolhouse or training department 
The reviewers agreed that the man 
ual should stress specific, useful sug 


gestions related to average physical 
conditions rather than idealistic con 
ditions too involved for the typical 
user. It was suggested that the lan 
guage employed be such that it could 
be understood by a school man with 
out technical training, and that, as 
far as possible, the suggestions be ap 
plicable as far as possible to individ 
ual situations and budgets for new as 


well as existing classroom facilities 


Reviewers Lenp a Hanp 
The reviewers’ comments revealed 
a wealth of experience that has already 


material 
h 


been gained on this subject 
which can now be defined throug 
illustrations and text for the benefit 
of the educational and business held 
generally. Educators, architects, equip 
ment 


manutacturers, construction, 


lighting and acoustical engineers 
all are making important new con 
tributions to the project 

When completed, the manual wi 
handbook 


be a incorporating th 


latest developments in all types of 


audio-visual classroom aids, with a 


30 





Visual Equipment Manufacturers Council 
to Issue Manual on Construction Design 








A Recording Camera 
Puts on Overalls 
facilities that + The 


lefinition of the principles involving 


their usage. At the same time, it will 


suggest the ultimate 


motion picture camera has 


may be attained, within reason, by been doing lots of spectacular jobs 


the average postwar school or train- in this war. Hooked to the trigger 


ng det t : 
§ Ccparument. button on fighter trainers it keeps 


Final drawings for the proposed score while fledgling pilots blast away 


anual are now being completed by at “enemy” planes in mock combat. 


the consulting architect engaged for A motion picture camera looks over 


is purpose. Into each of these de the shoulder of a test pilot, scans the 


signs has gone hundreds of hours of instrument panel while he is putting 


onsideration and detailed checking a new ship through its paces. In test 


throughout the nation. The com 


ing laboratories its sensitive eye has 


pleted copies will be made available captured and disclosed the secret of 


through widespread publication and rapidly moving parts too quick for 


reprint by member firms of the 


Council At Western Electric’s Hawthorne 


the human eye to follow. 





“Quite a convincing SALES FILM, eh Jackson?” 


(Do you need help in your sales training pro- 
gram? We've prepared some interesting mate- 
rial showing bow movies and slidefilms can help 
do the job. Just ask for your copy of “Sales Film 
Facts.” No obligation, of course.) 


BURTON HOLMES FILMS, INC. 
7510 N. Ashland Avenue, Chicago 26, Illinois 
ROGers Park 5056 








plant a Simplex 16 mm. Pockette 
camera is working right on the man- 
ufacturing floor, shoulder to shoulder 
with the folks who are making elec- 
trical gun directors. Not only the 
camera is on the job, but the dark- 
room as well. 


Spiit-SECOND ACCURACY 


The effectiveness of the gun direc- 
tor is entirely dependent on the split- 
second accuracy of its computer unit, 
which figures out mathematically in 
which direction and at what eleva- 
tion the anti-aircraft gun must be 
aimed to knock an approaching plane 
out of the sky. It also figures auto 
matically the setting of the shell fuse 
to explode at the right instant. Before 
a gun director can move out of the 
factory into the firing line, the engi 
neers make sure that the computer's 
“electrical brain” comes up with the 
right answers. With no actual planes 
to aim at, they developed a method 
of feeding a synthetic diet of infor- 
mation, in the form of precise volt 
ages, into the computer, and then 
recording its answers on a device 
known as a data recorder. The syn 
thetic diet corresponds to the flight 
of a plane over a certain course and 
calls for a series of known changes 
in the 
azimuth, and its elevation. 


gun’s firing direction, or 


Camera Recorps D1ats 


On the front of the recorder are 
graduated dials, each about the size 
ot a saucer. One of them records the 
azimuth, another the elevation, and 
the third shows the fuse setting ol 
the shell. In effect, these dials repre 
sent the action of the anti-aircraft 
gun itself. They revolve constantly 
at high speed recording changes in 
the plane’s position as figured by the 
computer. In fact, they whirl too 
rapidly for the human eye to scan. 

That is where the motion picture 
camera dons overalls and goes to 
work in the factory. During a test 
run on the computer, the camera re 
cords dial readings at four-second in 
tervals, and when the test is com- 
pleted, the exposed film goes to a 
special dark room nearby. Within a 
few minutes an operator is checking 
the results, about 400 in number for 
each computer, against a score sheet. 

When each gun director leaves for 
the front, you can bet there are no 
kinks in its electrical brain, thanks 
to the camera’s recording eye. 

. > 
New York Directory 


+ A new Directory of Owners of 
16mm Sound Projectors in New York 
State has just been issued by the 
Film Division of the State War Coun- 
cil in that state, under the adminis- 
tration of Edward J. Mallin. It is 
the most complete listing of its kind 
yet undertaken. 
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No” through your International Theatrical & 

Television Corporation franchise office, you get 
24-hour delivery on the best in 16mm for home, school 
and church, including major features, independent 
hits, and selected shorts. 


You need no longer keep large stocks of prints. When 
a customer comes in your store to order films, you 
simply take his order — notify the franchise office 
nearest you — and deliver the order to your customer, 
BRANCH OFFICES All within 24 hours! 


International Theatrical & Television Corp. of the 


South @ 756 W. Peachtree St. N.W. @ Atlanta, Georgia This insures fast, profitable sales and customer satis- 
International Theatrical & Television Corp. of the . . . 

Sau @ Bait, Ga. Cade te. & Cie 5, Seen faction. Your customer gets precisely the picture he 
The New York International Theatrical & Television Co., wants — doesn’t have to accept substitutes — and you 


Inc. @ 25 West 45th Street @ New York 19, N. Y. 


International Theatrical & Television Co. of New 
England @ 115 Newbury St. @ Boston 16, Mass. 


don’t tie up a penny of your money! 


International Theatrical & Television Corp. of Washing- Tie-in to Cash-in 

ton ® 51 H Street N.W. @ Washington D. C. 

International Theatrical & Television Corp. or the West @ Without obligation, write the International Theatrical 
4247 Piedmont Ave. @ Oakland 11, Calif. = te P a 

ncedieet Diuaield t Ciniien Cie, & thew & Television Corporation franchise office nearest you 
Orleans @ 318 Carondelet St. © New Orleans, Le. today for your copy of International’s new catalogue 
International Theatrical & Television Corp. of the W mal : : 

© 3123 W. 8th St. @ Los Angeles 5, Calif. 24 listing 5000 fast-moving and profitable subjects, and 
International Theatrical & Television Corp. of Missouri for complete information of how your International 


Pee ee ee ee Franchise office helps you make more money — faster! 


INTERNATIONAL THEATRICAL & TELEVISION CORPORATION 
A Force for Better Living Through 16mm 


25 West 45th Street, New York 19, N. Y. 
A $500 prize for you! 


if one of your customers wins International's big $10,000 amateur movie contest 


Tie-in to Cash-in! 
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Westinghouse Film for 
Home Lighting Consultants 


* A sound motion picture in color, 
prepared especially to assist the group 
of home lighting consultants whom 
the nation’s Electric Service compa 
nies have assigned to help achiev: 
better lighted American homes, has 
been announced by the Westinghous« 
Lamp Division, Bloomfield, N. J 
The picture, The Magic Touch 1s 
available on 16 millimeter film for 
purchase by utilities at cost. Prints 
will be deliwered 30 days after the 
order is received 

The motion picture contains both 
the man’s and woman's angle, thus 
being adapted for showing to wom 
en’s organizations and to mixed 
groups such as meetings of Parent 
Teachers Associations. 

A complete living room set was 
built at a motion picture studio to 
demonstrate the “do’s” and “don'ts” 
of home lighting. “Miss Wilson,” the 
“star” of the picture, is a hom« 
lighting consultant for an Electric 
Service company who visits the hom« 
of a typical American family of four 
at the invitation of the mother. Sh« 
suggests how the rooms can be much 
better lighted, for eye protection of 
Mother, Dad and the two children 
and for decoration as well, by re 
arranging existing lighting equip 
ment and by installation of some 
new lighting effects. 

Westinghouse officials expressed 
the belief that the film would be wel 
comed by utilities as fulfilling a long 
time need for such a picture story, 
emphasizing the desirability and 
economy of summoning a home light 
ing consultant trained in home il 
lumination to discuss with a house 
wife in her living room the best 
methods of improving the lighting 
of her home. 

Prints of the 30-minute film are 
available for private inspection to 
utility executives at each of the nine 
Westinghouse Lamp District head 
quarters offices. They are located in 
New York, Boston, Chicago, Phila 
delphia, Pittsburgh, St. Louis, San 
Francisco, Atlanta and Washington. 


>. > o 


“Prevention and Control of 
Distortion in Are Welding” 


* Realizing that the most effective 
use of arc welding requires a knowl 
edge of why metals expand and con 
tract when they are heated and cool 
ed, and how to prevent or control 
distortion, The Lincoln Electric 
Company has announced a sound, 
color motion picture Prevention and 
Control of Distortion in Arc Weld 
ing, produced by Walt Disney Pro 
ductions, and designed to make this 
technical subject easy to understand 


To permit an easy understanding 
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of the real cause of distortion, the 
effect of heat on an ordinary steel 
bar is portrayed showing just what 
causes the bar to expand, contract and 
warp out of shape. The movie then 
points out how distortion can gen 
erally be prevented in any product 
or structure by the application of 


three simple rules. 


The villian of the picture who sym 
bolizes the cause of all distortion in 
arc welding is “Mr. Shrink.” This 
animated character causes a great 
deal of trouble but is thwarted at 
every turn and is even unknowingly 
put to work to overcome distortion 


in several cases. 


The film was produced for schools, 
colleges, technical societies, factories, 
shipyards and industrial groups. It 
has a running time of 20 minutes 


and is available at no cost except 
transportation upon request from 
The Lincoln Electric Company, 12818 
Coit Road, Cleveland 1, Ohio. 


Two New Slidefilms on 

Safety in Shop Practice 

* Plant superintendents and safety 
supervisors will find an_ effective 
method of teaching accepted safety 
techniques in the use of oxy-acetylene 
welding and cutting processes in two 
of a series of slidefilms recently com- 
pleted by The Linde Air Products 
Company, a Unit of Union Carbide 
and Carbon Corporation, which deal 
exclusively with the subject of safety, 
With these films a carefully planned 
program on approved safety practices 
can be presented, either informally at 
safety clinics or in regular discussion 


FILMS for 
INDUSTRY 


— for two decades 


Intelligent script writing 


Intelligent direction 
Intelligent editing 


The best photography. B & W and color 


The best sound-voice and music 


L & N animation—cartoon and technical 
Personal attention to the client’s needs and 


wishes. 


* 


* * 


All these combined have built the reputation 
of Loucks & Norling through the years. That's 
why our clients are nationally known film-wise 
companies that must have only the best. 


LoucKG:NORLING 


2435 WEST 335 TH ST. 


MOTIO? PICT : e 
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NEW YORK CITY 


LIDE FILMS ° SINCE 1923 








sessions where the accompanying 
teaching aids may be fully utilized. 
The lessons are titled S-3: Safe 
Handling of Oxygen and Acetylene 
Cylinders and Apparatus; and S-: 
Fire Prevention and Other Precau- 
tions in Welding and Cutting. 

Each lesson consists of a slidefilm, 
three copies of an instructor’s supple- 
ment, and 25 copies of a student's 
lesson booklet. The student’s booklets 
contain a written record of the step- 
by-step procedures shown in the film, 
together with a set of review ques- 
tions so that each student can test his 
own progress. The suggestions and 
accepted teaching procedures pro- 
vided in the instructor’s supplement 
are particularly helpful, since they 
anticipate questions that are most 
likely to be asked by the students. 

These Linde slidefilms and _ ac- 
companying literature are now com- 
pleted and ready for distribution. 
They can be obtained through any 
ofice of The Linde Air Products 
Company at a nominal price. In Can- 
ada address requests to Dominion 


Oxygen Company, Limited, Toronto. 
* + * 


National Film Board 
Announces Listing of Films 

* The Canadian National Film Board 
announces the release of a record of 
Canadian Government films available 
in the United States. These documen- 
tary sound films are described under 
the following classifications: Anima- 
tion, Agriculture, Consumer Educa- 
tion, Art, Health, History, Human 
Geography, Industries and Resources, 
Social Planning, Sports, War Experi- 
ence. 

The film subjects may be obtained 
on both a purchase and rental basis. 
Any film may be secured by film li- 
braries or interested organizations, to 
preview with a view to purchase, di- 
rect from the National Film Board 
offices in Chicago, New York, Wash- 
ington, D. C., Los Angeles. 

In general, the sale of these film 
subjects is handled by national com- 
mercial distributors. Purchase sources 
for individual titles are indicated 
throughout the listing. 

All the film subjects listed in the 
survey are available on a rental or 
service fee basis from three commer- 
cial film libraries in New York, Chi- 
cago and Dallas. The survey also indi- 
cates the educational film libraries 
that carry representative groups of 
Canadian releases. 

Copies of this record of 16 mm 
sound films may be secured without 
charge on request from 

The National Film Board of Can- 
ada, 84 East Randolph Street, Chi- 
cago 1, Illinois. 


BUY BONDS AND HOLD THEM! 
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Honing a bearing surface 


Micromatic Hone Shows 
New Sound Motion Picture 


* A new sound motion picture titled, 
Progressive Honing — With Auto- 
matic Sizing, has been produced by 
the Jam Handy Organization, -De- 
troit, for the Micromatic Hone Cor- 
poration. The purpose of the film is 
to help manufacturers of certain 
consumer goods to cut down over 
head costs by speeding up the pro- 
duction of surface finishes on such 
items as bearings, shafts, cylinder 
walls, pistons, etc. This film is one 
of a series. 

It is being shown to interested 
groups in industry by representatives 
of the picture’s sponsor—by arrange- 
ment—as follows: 

(a) Manufacturers, especially those 
in the metal trades 

(b) Metal finishing plants executives 
(c) Engineering groups, clubs 

(e) Product finishing department per- 
sonnel in the metal trades 

Briefly, the film was produced to 
illustrate clearly some of the things 
that been learned in metals 
finishing during the war which can 
be of great value to manufacturers 
and tool people in peacetimes. This 
experience, it is pointed out, is es- 
pecially valuable to manufacturers 
who have machine tool trouble or 
problems in finishing metals. It is 
shown that, since all honing is done 
«oO precise sizes, it will not be neces- 
sary with honed finishes to stock 
several sizes of such products as 
those listed above. 

For details as to showings address, 


have 





just this: 


BETTER 
KODACHROME 
DUPLICATES 


a big plant 
resuming leadership 
(after war work) 
among the pioneer 
Color Craftsmen 


hollywood 
COLOREILM 


corporation 


230 West Olive Ave. 
Burbank, California 
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Honing cylinder bores 





The Micromatic Corporation, 8100 
Schoolcraft Ave., Detroit, Mich. 
* * * 


*? in 16mm Film 


“Flame Facts 
+: Flame Facts, a 16mm sound mo- 
tion picture, has also been made avail- 
able to all types of non-theatrical film 
audiences by the Princeton Film 
Center. 

Designed to teach the correct use | 
of fire extinguishers, in an emer- | 
gency, this 20 minute film, in full | 
color, explains how to determine the | 
three main types of blazes, and how | 
each can be extinguished most ef 
fectively. 


* * 7 


Wanamaker in Television 
* Charles R. Shipley, President of | 
John Wanamaker, announced today | 
the completion of arrangements with | 
Allen B. DuMont Laboratories, Inc., | 
for the installation of three complete | 
television studios in the New York | 
main store. The studios will be oper- | 
ated in conjunction with DuMont | 
television station WABD, New York. | 


Slidefilms Postwar 
* Beyond a doubt, many hundreds of | 
new sound slidefilm programs will be | 
needed in as many different lines of | 
selling and training in the postwar | 
period immediately ahead. For factual | 
presentations, especially those requir- | 
ing a series of lessons, where motion | 
is not a primary ingredient, the sound | 
slidefilm fills an indispensable role for | 
business. | 
Equipment required to present 
such programs is relatively simple 
and inexpensive. A filmstrip Projec- 
tor, amplifier and two-speed turn- 
table are provided in a single case of | 
which the cover often contains the! 
speaker. Either color or black and | 
white may be projected with equal 
facility, with either 100, 200, or 300- | 
watt illumination available in the pro- | 
jector unit. 





Although especially-produced sub- 
jects suited to the specific needs of 
the user are the rule, many “ready- 
made” sound and silent filmstrip pro- 
grams are now available on either a | 
free loan or low-cost rental or pur- 
chase plan. 


The ? 


2 Bet Way 


Fora 2-Way Task 


LLUSTRAVOxX is the scientific 
training method .. . a portable, in- 


expensive sound slidefilm projector 
using records and slidefilm to pre- 
sent your exact and perfected train- 
ing message in authoritative pictures 


and spoken words. 


Cuts Training Time 


@@ Already field-tested and proved be- 
fore the war by leading industrial con- 
cerns, Illustravox efficiency was further 
proved in military training programs. 
Accelerated courses were cut from as much 
as six months to six weeks! 
Trainees remembered up to 25% 
longer than under former train- 
ing methods. Over 75% of all 


sound slidefilm equipment now 





Compact — 


easy tocarry in use is Illustravox. 








In all types of training Iilustravox 
sound slidefilm equipment is the most 
effective .. . the least expensive. 


In introducing new products 
Illustravox reaches salesmen, distributors 
and potential buyers, telling your story in 
attention-arresting pictures and spoken words. 





Complete Coverage 
@ @ In introducing new products, as 
in training, Illustravox saves vital 
man-hours. With Illustravox presen- 
tation your story can be told every- 
where at the same time... always 
the same... always accurate. 


@@ Commercial film producers 
are experienced in the writing and 
production of film and recordings 
for use with Illustravox. You will 
also find the Illustravox booklet, 
“The Illustrated Voice” helpful in 
planning your postwar training 
program. Write for it today. The 
Magnavox Company, Illustravox 
Division... Department BS-8... 
Fort Wayne 4, Indiana. 


ILLUSTRAVOX 


THE ILLUSTRATED VOICE 


DIVISION OF THE M Ga FR GE YW OX company: Fr. wavne 


MAKERS OF 


FINE RADIO-PHONOGRAPHS 








THE FIRST COMPLETE DIRECTORY OF TRAINING FILMS 


+ Seven years of consistent research ef- 
fort, now climaxed by months of intensive 
compilation and correction, will soon pro- 
vide all industry with the most complete 
and comprehensive Directory of Indus- 
trial Training Films. Indexed for ready 


reference, the new Directory will contain 
industry classifications, detailed notes 
about content, running time, and sources 
of thousands of available l6mm sound 
motion pictures, sound slidefilms and si- 
lent filmstrips. Watch for announcement. 
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National Editorial Award 
Given to Business Screen 
+ A First Award in Editorial Achieve 


ment 


the only such award made 
to a midwestern business paper pub 
lisher—was presented on September 
10th to the publishers of Business 
‘ Screen for “the greatest improve 
ment in appearance during the twelve 
months ending July 31, 1945.” The 
award was made on the basis of “im 
proved typographic standards— qual 
ity of printing, typography, format 
and general appearance with regard 
to the functional design in relation to 
editorial content.” 

This was one of six First Awards 
given to business paper publishers in 
the Eighth Annual Editorial Awards 
Competition conducted by /ndustrial 
Marketing. The judges were leading 
advertising and management exec 
utives. 

The occasion was the first in which 
a medium in the visual industry has 
won such a distinction. 


. * . 
Sereen Adette Appointed 
West Coast RCA Distributor 
+ The Adette 
Corporation, recently organized by 
Merriman H. Holtz to operate in the 
Western .States, has been appointed 


Screen Equipment 


by the Radio Corporation of America 
as its distributor for the RCA l6mm 
sound projectors and accessories. 

Mr. Holtz states that “It is a proud 
occasion indeed to become associated 
with the Radio Corporation of Amer 
ica, a company with more than forty 
years ot research, engineering and 
manutacturing background. This vast 
accumulation of “know how” was 
employed to great advantage in d« 
sign, development and manufacture 
of the finest 16mm sound projectors. 

> >. > 
General Mills Film Helps 
Housewives Bake Better Cakes 
* General Mills, Inc. 
pleted a new kodachrome sound mo 
tion picture, 400 Years in 4 Minutes 


Crocker 


has yust com 


depicting the New Betty 
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method of cake making. This 16mm. 
film, 22 minutes in length, produced 
by the Calvin Company, is being dis- 
tributed by Harvey & Howe, Inc., 919 
North Michigan Blvd., Chicago. 

The picture opens with a brief his 
tory of cake making, going back 
some 400 years; thence it quickly 
traces the highlights of cake making 
to the present day. The film is unique 
in that it presents a graduate home 
economist who gives an actual cake 
making demonstration and describes 
the how and why of each step as she 
proceeds. 

. >. * 

16 mm. Overseas 

* Action toward realization of some 
of the educational projects recom- 
mended by long-range planners has 
been taken by Arthur M. Loew, pres- 
ident of Loew’s International Cor- 
poration, world’s largest film dis 





tributing organization outside the 
United States and Canada. 

Based upon his experiences in the 
U. S. Army, attached to the Signal 
Corps Photographic Center, Major 
Loew has introduced some _ trail- 
blazing innovations into the 16 mm. 
field. 

Loew’s International will pioneer 
in creating a special new 16 mm. 
division within its present inter- 
national framework, launching the 
most comprehensive program yet 
tried in 16 mm. films; after January 
1, all Metro-Goldwyn-Mayer features 
and shorts will have their 16 mm. 
counterpart for distribution overseas; 
and a new department of visual edu- 
cation will be simultaneously launched 
to distribute educational and docu- 
mentary films for regular classroom 
and adult education use abroad. 


Most moviegoers know little and 





aaa JOM SIG)? 


. . » With a permanent and growing 


staff, complete facilities and the ex- 


perience of years in the production of 
films that do their jobs well—these 
are AUDIO assets which answer the 
eall of INDUSTRY and GOVERN- 


MENT for services urgently needed in 


those all-important tasks of training 


on every front. 


AUDIO PRODUCTIONS, INC. 


630 Ninth Avenue 


¢ New York City 


Film Center Building 





care less about the relative merits of 
16 mm. as against standard 35 mm. 
film. But for the purpose of under- 
standing the significance of Loew’s 
International’s move, it may be point- 
ed out that 16 mm.: 


(1) is one-fifth as heavy as 35 mm., 
hence air freight rates are propor- 
tionately lower; 

(2) is completely fireproof, and there- 
fore may be projected without booths 
and other safeguards that attend 35 
mm. projection; 

(3) requires a simpler, more com- 
pact and less costly projector; 

(4) has improved sight and sound, 
under the impetus of war, to the 
point where it approaches 35 mm. 
quality when projected before audi- 
ences under 1,000. 

The educational side of Loew’s 16 
mm. project is arousing special en- 
thusiasm among people concerned 
with cementing international good 
will and cooperation for peace. 

These educational films, bearing 
the stamp of approval of the world’s 
foremost educators, are designed for 
use in the classrooms of the world 
as aids in teaching all the basic school 
subjects, such as geography, chemis- 
try, physics and history. Equally im- 
portant are the purely instructional 
films, short cuts in vocational train- 
ing and in making technological 
know-how available to the youth of 
the world. In addition, there will be 
films of special educational value and 
appeal to adult groups, covering such 
cultural subjects as industry, health, 
housing, transportation, farming and 
sociology. 

While working in harmony with 
our State Department and with edu- 
cators in other countries, Major Loew 
makes it clear that this global project 
is not to include the United States 
and Canada. It will, however, pro- 
vide a comprehensive international 
organization to supplement educa- 
tional work in the schools and col- 
leges of North America. 

A catalog of international films 
available for showing in the UV. S. 
may be had from the United Nations 
Information Office, 610 Fifth Ave- 
nue, New York 20, N. Y. 





The same quality and service 
that helped so many leading 
producers meet production 
schedules in wartime is now 
available to producers in 
the battle to win the peace. 


THE KNIGHT STUDIO 


Type Titles for Motion Picture 
and Slidefilm Producers 


341 EAST OHIO STREET - CHICAGO 11 
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National Association of 


Elects D. T. Davis as 





Visual Education Dealers 


President for 1945-1946 





EETING in Washington, D. C., 
during August, the National 
Association of Visual Education Deal- 
ers announced the formal election of 
new officers for 1945-46. The incoming 
officers, now taking over the affairs of 
the Association on October Ist, are 
‘D. T. Davis, President; Bernard 
Cousino, First Vice-President; Tom 
Brandon, Second Vice-President; Ha- 
zel Calhoun, Secretary-Treasurer. Jas- 
per Ewing is announced as Director 
of Region VI and Merriman H. 
Holtz, Director of Region VII. 
The Secretary's report pointed out 
that all indebtedness has been cleared, 
the Association has been operating on 
a cash basis for several months, with 
a substantial balance in the treasury. 
Sixteen new associate members, 12 
voting, and one contributing member 
(all of whom had applied for mem- 
bership since the last meeting of the 
Board) were approved by the Board, 
in line with Constitution requirement. 
Several committees were appointed 
to consider further and present 
suggested plans on such items as 
a more detailed information classi 
fication sheet for all members; an 
office certificate for NAVED mem- 
bers in addition to the membership 
card; to consider certain cases where 


NEW NAVED OFFICERS at 
Joard of Directors meeting in 
Washington, D.C. (Reading left 
to right): B. A. Cousino, Ist 
Vice-President; D. T. Davis 
(standing), President; Hazel 
Calhoun, Secretary - Treasurer; 
Tom Brandon, 2nd Vice-Presi- 
dent 


A 
AN 


16mm DUPLICATING 
Multiple Exposure 

pilot pin registration 
Fades and Dissolves 

made automatically 
Non-Slip Sound Printing 
Master Color Prints 


in writing specify 


B. S. Price List 


hollywood 


COLOREILM 


corporation 


230 West Olive Ave. 
Burbank, California 
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changes were found to be needed in 
the Constitution. 

One of the most worthwhile proj- 
ects that NAVED has undertaken is 
that of film damage insurance. ay 





committee consisting of four people 
was appointed to study the present | 
insurance plan with the insurance | 
company, with a view to broadening 
the service by providing uniform re 


porting blanks, answering the ques 
tions which have come up over a 
period of time such as the replace- 
ment of films which are now out of 
print, and to look into the possibili- 
ties of an enlarged insurance program 
which might cover hospitalization, 
group insurance for NAVED mem- 
bers. 

Incoming 2nd Vice-President Tom 
Brandon was appointed as liaison 
man to work with Roger Albright 
of the 35mm industry on problems 
of mutual interest which might come 
up from time to time. The officers 
are still considering applications for 
the position of executive secretary, 
and president-elect Davis called on 
all members present to submit names 
of qualified persons for consideration. 

In the making for some time now, 
the Ted Foss Service Manual first 
proofs were studied and final changes, 
corrections, and adjustments made. 





Victor Creates Veteran’s 
Sticker for Industry Use 


* A small gold sticker designed to| 
increase interest in the 16 millimeter | 
industry by referring to the use of | 
films by ex-servicemen, but otherwise | 
non-commercial in character, is being | 
supplied to distributors and dealers | 
by Vicror ANIMATOGRAPH. 

In one corner of the sticker is a| 
picture of the honorable discharge 
button and the text reads “Ask the | 
man who wears this what 16mm | 
sound films have meant to him in 
teaching, training and entertaining.” 

The sticker is intended for use on 
letterheads, monthly statements, etc. 

















(n good sales hands 7” 


Uninformed sales people make indifferent sales people. 
Blunders at the point of sale can wreck all the possibilities 


built into your product. 


Now is the time to plan a sales training or promotional 
program that will back up your advertising. 


Motion pictures and slidefilms, properly planned and 
produced, supply human interest and convincingly demon- 


strate the best sales methods. 


SARRA, Inc. 


NEW YORK + CHICAGO + HOLLYWOOD 
Producers of fine quality 
motion pictures and slidefilms 
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E. A. Petrtyl Joins 

Ampro Executive Staff 
* Ampro Cui 5 
the appointment of E. A. 


ration has announced 
PETRTYL, 
formerly Assistant General Manager 
of Motion Picture Engineering Cor 
poration of Chicago, as executive in 
charge of public relations and office 
management. Mr. Petrtyl has also 
been associated with Household Fi 
nance Corporation and the Zenith 
Radio Corporation in sales, adminis 
trative and organizational work. 

He brings to Ampro a_ broad 
knowledge of office and sales pro 
cedure which will help in Ampro’s 
present production program and will 
also turn his experience to assisting 
and promoting Ampro’s rapidly ex 
panding national photographic dealer 
organization. 

> . . 
Harry Strauss Joins 
Motion Picture Bureau, YMCA 
* L. Harry Srrauss, formerly Li 
brarian and Audio 
Visual George Wil 
liams College, 5315 Drexel Avenue, 
Chicago, Illinois, on June 1 joined 
the Staff of the Y.M.C.A. Motion 
Picture Bureau as Program Consult 
ant. 


Instructor in 
Education, at 


Mr. Strauss has been active in the 
Audio-Visual 


years and brings to his new assign 


Education field for 


ment, outstanding knowledge of the 
resources and materials available to 
schools and other community agen 
cies. As a member of the Y.M.C.A. 
Motion Staff, Mr 
Strauss will have his headquarters at 


Picture Bureau 
the Bureau’s Chicago Exchange at 
19 So. LaSalle Street. As a member 
of the Program Staff of the National 
Council of Y.M.C.A.’s he will con 
duct Audio-Visual Education Work 
shops under the joint auspices of the 


National Council and local Associa 
tions across the country. 
_— 
E. J. Young of Hawaii 
A Visitor to Continent 
+ E. J. You NG, owner of Motion 


Picture Enterprises of Honolulu, and 
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distributor of Victor Animatograph 


Corporation motion picture sound 


equipment in the Hawaiian area, 
visited the corporation's Davenport 
headquarters and other continental 
cities recently to arrange for procur- 
ing additional equipment and films. 

Mr. Young, a native of Honolulu, 
has been a leading supplier of 16 mm 
sound projectors and materials to the 
armed forces in the Pacific area. He 
stated that motion pictures have 
played a vital part in sustaining the 
morale of the soldiers. Their impor 
tance is second only to letters from 


home, he said. 
— a: 


McGraw-Hill Appoints 
Rosenberg Visual Aids Editor 


* Arsert J. Rosensperc has joined 
the staff of the McGraw-Hill Book 
Company as Visual Aids Editor. His 




























Television 


. Pius 


Millions of 
Good Prospects with 


MINUTE MOVIES 


If you're all excited about the possibilities 
of television as an advertising medium— 
you should consider these extra values 
offered right now by advertising motion 
picture shorts: 


main job will be to coordinate train- 
ing films and other audio-visual ma- 
terial with McGraw-Hill textbooks. 
He will also assist with the technical 
editorial programs of the education 
departments. 


Mr. Rosenberg came from the U. S. 
Office of Education, where, for the 
past two years, he was Aviation 
Technical Specialist, responsible for 
the production of over 65 manufac 
turing and maintenance sound mo- 
tion pictures and a like number of 
film strips and coordinated instruc- 
tor’s manuals. 

Mr. Rosenberg has had twelve 


years prior experience in aviation 
and technical education. More recent- 
ly, he was Special Aviation Consult- 
ant for the U. S. Armed Forces In- 
stitute and Educational 


Consultant for the Maryland State 


Aviation 






Minute Movies are available now on 
regular schedules in approximately 11,000 
of the 17,000 motion picture theatres 
in the U. S. 


Minute Movies offer you not only sight, 
action, sound, but the fourth dimension 
of full, rich colors. 


Minute Movies give you undistracted 
audiences who, in darkened theatres, 
focus their attention on a huge screen. 


Minute Movies enable you to pre- 
select your audiences to tie in with your 
distribution wherever you wish and know 
positively that you reach them. 


Minute Movies are sold at a reason- 
able standard rate per thousand attend- 
ance, you pay only for what you receive. 


Minute Movies have been carefully tested 
and continuously used by some of this 
country's shrewdest national advertisers. 


GENERAL SCREEN ADVERTISING. INC 


We have been handling the full details of 
Minute Movie campaigns for many years. 
For case histories, rates and full information 
on Minute Movies, telephone or write todoy. 


NATIONAL HEADQUARTERS FOR MINUTE MOVIES 


2300 Wrigley Building, Chicage 11 


@ 500 Fifth Avenue, New York City 18 





Aviation Commission. Earlier, he 
was Chief of the Special Services Sec- 
tion of the Airline War Training 
Program, Coordinator of the Avia- 
tion Training Program for the Bal- 
timore Schools System, and instruc- 
tor at Johns Hopkins University and 
the University of Baltimore. He is a 
graduate of Carnegie Tech with a 
degree in aeronautical engineering. 

> * * 
RCA Executive Changes 
Ricuarp A. 
G.utpeweELt as Sound Products Sales 
Manager of the RCA International 
Division and Lucien Bectn as tech- 
nical consultant on RCA film record- 
ing have been announced by Kart 
L. Srreuser, Manager of the Theatre 
and Sound Equipment Department 
of the Division. 

Mr. Glidewell joined RCA in 1938 
as sales engineer for sound products. 
Previous to his new appointment he 
was Sales Manager for Sound Prod- 
ucts in the Midwestern states. His 
new international activities will in- 
clude the 


+ Appointments of 


assisting of distributors 
abroad in planning public address 
systems in schools, hospitals, facto- 
ries, stadia and other locations where 
centralized sound systems can_ be 
used effectively. 

Mr. Begin, who recently returned 
from Hollywood and a survey of 
West Coast sound recording tech- 
niques, had been acting assistant to 
D. W. Lansing, RCA International 
Recording Sales Manager. Associated 
with the radio and sound industry 
since 1916, Mr. Begin was recording 
manager for Electric in 
Europe for 12 years preceding the 
outbreak of the war. He joined RCA 
in 1941 after a successful flight from 
Paris when it was occupied by the 
Nazis. 


Western 


- * 
Russell Mosser Heads 
Visual Education Section 
* Wm. S. Harvey, Jr., president of 
Harvey and Howe, Inc., publishers 
of Wuat’s New «ww Home Econom- 
Ics, announces the addition of a new 
editorial section on Audio-Visual Ed- 
ucation. The editor of this section 
will be Mr. Russell Alden Mosser. 
Mr. Mosser received his A.B. in Eco- 
nomics, and A.M. in Education from 
the University of Kansas, where he 
has been an instructor in Visual Aids, 
Engineering and War Training. He 
comes to the publication from the 
Boeing Aircraft Corporation at Wich- 
ita, Kansas, where he was director 
of visual education. 

. * - 
Orton Hicks a Lt. Colonel 
+ Promotion of Orton A. Hicks, a 
former business associate, from Ma- 
Colonel of the 
United States Army was announced 
last month. 


jor to Lieutenant 
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Lester A. HENNING 


Henning and Cheadle Form 
Detroit Producing Company 

+ A new firm, Henning and Cheadle, 
formed to handle films and film pro- 
grams for training and promotional 
purposes, announced this week 
by the Lester A. Hen- 
ning R. Cheadle of De- 
troit. 


was 
two owners, 
and George 


The new firm, located in the Book 
Building, Detroit, prepare 
produce motion pictures, 


will and 
slidefilms, 
and printed literature, and coordi- 
nate these media into complete pro- 
grams. 

Both members of the 
have for the past three years been 
associated with another Detroit pro- 
ducer. Detroit 
three Henning was 
an executive of the Atlas Educational 
Film Company of Chicago and has 
had more than twenty years of ex- 


new firm 


Prior to coming to 


years ago, Mr. 


perience in the commercial film busi- 
ness. 

Mr. Cheadle’s experience has large- 
ly been in the preparation and pro- 
duction of advertising and printed 
During the war he has 
been engaged in handling training 


materials. 





COMPLETE 
Visual Education Service 
in 
Northern California and Nevada 
for 
Schools, Industry, 
Churches, Club Groups, Etc. 





Consultation * 


Service 
CARROLL W. RICE 


19 Estrella Ave. @ Piedmont 
Oakland | 1, California 


Equipment 


programs, including both films and 
printed materials, for the armed 
forces and industrial accounts. 

se <¢ * 
Visual Training, Detroit, 
Becomes Florez, Inc. 
+ Reflecting the expanding scope of 
its postwar services for business and 
Visual 


industry, Training Corpora- 





tion of Detroit has announced adop- | 


tion of a new name, FLorez, INc. 
To accommodate clients’ demands 


for services in fields of training, 
market development and promotion 
the company has realigned executive 
personnel. Genaro A. Fiorez, found 
the Visual 
continues as 


er of Training Corpora 


tion, president and 
chairman of the board of directors. 
Other directors are ELMer E. Sytves 
TER and R. M. W. 


presidents; C. W. Hinz, secretary and 


SHAW, vice 
and Hersert S. GarDNER, 
Sr., president of the Birmingham 
National Bank. Arruur G. Rippey, 
manager of the Denver 


treasurer; 


company’s 
office, continues as a vice-president. 

Founded in 1931, 
neered in the application of visual 
educational media to sales 


Florez, Inc. pio 


and serv 
ice training programs. During the 


war, the organization produced many 


programs for the training of men 
and women in the Armed Forces 
and war industries. 

* * > 


Abramson Forms New 
Milwaukee Ad Agency 

+ Ervin R. Asramson, advertising 
manager of the Allis-Chalmers Road 
Machinery Division for the past ten 
years, has resigned to form his own 
advertising agency at 828 N. Broad- 
way, Milwaukee, Wisconsin. Previ- 
ous to his association with Allis- 
Chalmers, Mr. Abramson served as 
assistant advertising manager of the 
Harnischfeger Corporation for more 
than five years. 

Trade papers and general maga- 
zines are being employed to serve a 
number of industrial and consumer 
Additional plans include a 
picture handle 
public relation, and sales train- 
ing films. 


accounts. 
motion division to 


sales, 


* = - 
I. T. & T. in St. Louis 
+ Georce A. 
of International 


Hiruman, President 
Theatrical and Tele- 
has announced 
the acquisition of a new branch office 
which will be entitled International | 
Theatrical . and 
tion of Missouri. 
This new office will be located at 
3326 Olive Street in St. L. 3 
& T. of Missouri will conduct busi- 
ness throughout the states of Mis- 
souri, Oklahoma and Kansas, and 
will start operations immediately. 


vision Corporation, 


Television Corpora- | 


Louis. 
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BUY & HOLD VICTORY BONDS! ) 





PILONS fom BRITAIN 





AIR PLAN - 8 6 3 reels — 28 minutes 


This film shows how the meer oa ee RAF fitted into the overall air strategy 
of the European war, and how complex and far-seeing planning turned the 
“blitzkrieg” against its originator. 


BAILEY BRIDGE 1 reel—8 minutes 


One of the war's most jealously guarded secrets is revealed in this film on 
the construction and use of a portable pre-fabricated bridge made of inter 
changeable parts which keeps rivers from being effective lines of enemy 
defense. 


DAWN OVER CYRENAICA - + « « « 2 reels—22 minutes 


Cyrenaica, bordering on Egypt and the Mediterranean, was the first section 
of North Africa to be freed from Italian fascist control. The liberating British 
armies were followed by British Civil Affairs Officers who introduced modern 
farming methods in helping the local Arabs raise their standard of living. 


DOMINION STATUS 2 reels — 18 minutes 


This film explains and demonstrates the meaning of the “dominion status” 
enjoyed by Canada, Australia, New Zealand, the Union of South Africa, and 
Ireland, as defined by the Statute of Westminster enacted in 1931, and shows 
the part played by the Dominions in the war. 


FALL OF GERMANY (Act & Fact #7). 1 ree — 12 minutes 


After the Allies crossed the Rhine, they smashed deep into the heart of 
Germany, winning surrender from army after army. The heavy pounding of 
the Air Forces and the daring thrusts of the land armies brought Germany to 
her knees and heralded the proclamation of V-E Day. 


OPERATION FIDO .. 1 reel—12 minutes 


Fog is the greatest single menace to aircraft. Fog over British airfields 
became more of a menace than flak over Germany, causing accidents, loss of 
life, and often the complete cessation of operations. FIDO solved the problem 
of fog by dispersing it with petroleum burners. 


RHINE LINE (Act & Fact #6) 1 reel—10 minutes 


The Allied line-up on the western bank of the Rhine and how the Allied 
armies broke from their positions, made their spectacular crossings of the 
Rhine and struck deep into the heart of Germany. 


ROAD TO RUSSIA Ook ae ee Oe ee 1 reel — 9 minutes 


The story of the southern supply line of the Persia Iraq Command over 
which British, American and Indian soldiers transported millions of tons of 
war supplies for delivery to the Russian armies. 


SOLDIER SAILOR .......... 6 recls—52 minutes 


Early in the war British merchant ships were armed to defend themselves 
against aerial and submarine attack. The force of gunners were called 


D.E.M.S. (Defensively Equipped Merchant Ships) and this film records the 
kind of work they did. 


STRICKEN PENINSULA be ee on Ce 2 reels — 16 minutes 


Made before the end of the Italian campaign, this film shows scenes of the 
devastation in Southern Italy and of the slow painful process of reconstruc- 
tion started with the help of the Allied organizations. 


-  @ &) . a - « 2 reels—16 minutes 


The important and tittle known work of he men of the Admiralty Salvage 
Department is shown as they clear a harbour of wrecked enemy vessels and 
open it once again to Allied shipping. 


UNRELENTING STRUGGLE + « « « « 2 reels — 18 minutes 


Highlights from Churchill's radio speeches to the British people from the 
beginning of the war to V-E Day against a background of action shots. 


Write for FREE Catalog — Address nearest office, or any British Consulate 


British INFORMATION SERVICES 


An Agency of the British Government 
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¥% With its first lowa-Nebraska Au 
dio-Visual Institute still a topic of con 
versation among those who attended 
last year, the University of Omaha is 
completing final arrangements for an 
even more valuable program October 
4, 5 and 6, this year. More than 600 
persons from eight different states at 
tended a year ago and officials are pre 
dicting an even greater attendance for 


the conference next month. 


Five Separate Divisions 

The Institute program is being ex 
panded this year into five separate di 
visions —one each for grade-school 
level, high school, college, and adult 
education, with one complete division 
through all three days devoted to reli 
gious education. During the three-day 
period, each division will have one 
demonstration, with its age or inter 
est-group participants under classroom 
conditions, of each of the following 
(1) sound film, (2) silent film, (3) 
radio, (4) maps, globes and charts, 


(5) slides and strip film. 


Each half day will be opened with 
topics ot general interest, in a gene ral 
session for all persons in attendance 
The combined group will then break 
up into their respective divisions for 
programs illustrating and developing 
visual education problems in each par 
ticular held. Every division will also 
devote one se ssion to workshop act 
ities for actually hnding materials to 
be used by teachers in their own 


sc hools 


Expert assistance will be 


available from Film Librarians 
Hedges and McCulley, of the Univer 
sities of lowa and Nebraska respec 


tively. 


Facutty Evaluation Preview 

Among the features to be presented 
in the general sessions will be the 
demonstration of a faculty evaluation 
preview by a group ol classroom 
teachers, assisted by Dr. Walter Wit 
tich and Chester Cumming of the 
Omaha Public Schools; an address 


on “The Psychology of Perceptual 


Learning” by Dr. Stephen Corey of 
the University of Chicago. This ad 
dress will be followed by a panel dis 
cussion dealing with the psycholog 
ical basis for audio-visual education 
Dr. W. H. Thompson, Chairman, the 
University of Omaha Department of 
Psychology, will head the panel con 
sisting of Dr. V. C. Arnspiger, vice 
president of Encyclopaedia Britannica 
Films, Inc., Dr. Stephen Corey, Uni 
versity of Chicago, Dr. Warren Bal 
ler, University of Nebraska, Dr. Bruc« 
Mahan, Director of Extension at the 
University of lowa, and Dr. Floyde 
Brooker, U. S. Office of Education, 
Washington, D. C. Dr. Frank Soren 


son, University of Nebraska Professor 


lowa-Nebraska Institute Opens Oct. 3 


and textbook author, will speak on 
“Making Your Own Teaching and 
Mr. Ray Mertes of the 
Airlines 


Study Guides.” 
United Education Depart 
ment and Miss Gertrude Le Petri of 
the Santa Fe Railway will show sev 
eral types of free film and slides avail- 


able to schools. 


Honor Locat SuPPORTERS 

The Institute will open with a tour 
of the Omaha Public School Museum 
and grounds at Joslyn Castle. First 
dinner meeting, Thursday evening, 
October 4, will honor the Omaha 
World-Herald and the Ak-Sar-Ben 
for their contributions to Omaha's 
audio-visual development during the 
past year. The meeting will feature a 
showing of the World-Herald’s flm 
gift to Omaha University and to the 


Douglas County Public Schools, and 


will be dedicated to a better teaching 
of American History. A sound film 
of the San Francisco Peace Confer- 
ence wili also be shown. 

The Friday evening dinner session 
will be devoted to a consideration of 
documentary film—with explanation 
of the purpose and the plans of pro- 
duction and distribution used by the 
various groups. Margaret Carter, Di- 
rector of Distribution for The Cana- 
dian Film Board, John Hamilton, 
British Information Service, 
Brooker, U. S. Office of 
Oscar Sams, Office of Inter-American 
Affairs, and C. R. Reagan, Office of 
War Information, will 


Floyde 
Education, 


participate, 
Each will bring a short film to dem- 
onstrate the particular agency under 


discussion. 


In addition to the headline speak- 


iy, NOW PRODUCING 


IBA, PHARMA 


EUTICAL P DUETS 
KENWOO gus as 


COMEAMY 


FILMS rote. & 
Ble on AND TELEV/SRQISB® tore 


SPRINGER PICTURES, 


FISHER BUILDING 
DETROIT, MICHIGAN 


MOTION PICTURES - 


ANIMATION - 


INC. 


35 WEST 45th ST 
NEW YORK, N.Y. 


SLIDE FILMS 








ers mentioned above, the University’s 
second Audio-Visual Institute will 
bring to Omaha such other nation- 
ally known figures in the field as— 
Dr. Mary Palmer, Chicago, Visual 
Education Specialist, who has just 
conducted her second summer school 
for the study of visual aids, for the 
International Council on Religious 
Education at Lake Geneva; Joseph 
Dickman, Director of Visual Educa- 
tion for the Chicago Public Schools; 
Esther Berg, Visual Education Spe- 
cialist for New York Public Schools; 
R. E. Scott, Minneapolis County Su- 
perintendent, who is believed to be 
the first county superintendent to de 
velop a circulating film library pro 
gram where classroom films are ac 
tually taken to rural schools; and 
Dorothea Pellett of the Topeka Pub- 
lic Schools. 


To EvatuatTe PrRopaGANDA 

Many in attendance will be espe- 
cially interested in the final Saturday 
morning session devoted to a discus- 
sion of the recognition and evaluation 
of propaganda in films. This will be 
an attempt to show teachers and 
other leaders how to use such film 
and how to help the observers make 


their own evaluation. 


Miss Elizabeth Girling and Dean 
E. Douglass, Regional Education Di- 
rector of RCA, will conduct a demon- 
stration of an adult education radio 
forum. Local club groups have shown 
great interest in the proposed demon- 
stration of a film forum, to be direct 
ed by Miss Margaret Carter and Mr. 
John Hamilton. 


Besides these forum demonstra 
tions, the Institute will also provide 
classroom radio demonstrations under 
the direction of Miss Girling, Pro 
gram Director and acting manager of 
KUOM of the University of Minne- 
sota. Elaborate exhibits will help to 
make the entire three-day program as 


worthwhile as it will be stimulating. 


DeVry Educational 
Program Aids Schools 

+ At Northwestern University, Evan- 
ston, Illinois, at Leland Stanford Uni- 
versity, Palo Alto, California, at 
Mount St. Mary’s College, Los An- 
geles—and at similar centers of edu- 
visual aids consultants and 
DeVry 


Chicago, have just completed courses 


cation, 
counselors of Corporation, 
in the effective utilization of audio- 
visual teaching materials. 

Under the direction of CHARLES 
R. Crakes, DeVry’s educational con- 
sultant, with a background of a quar- 
ter century of practical experience in 
the field of audio-visual education, 
teachers from coast to coast have 


been given an unbiased, non-com- 
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Tomorrow 
and 
Tomorrow 
and 
Tomorrow 


Creative industry never stands still. 
And promotional methods must oper- 
ate well ahead of creative merchan- 
dising, progressive manufacturing. It’s 
always Tomorrow in the advertising 
business. 


Hollywood Colorfilm Corporation has 
just produced a twenty-minute film 
which graphically conveys in sound 
and color some of the glamorous NEW 
possibilities of audio-visual salesman- 
ship. 


If you are a manufacturer or adver- 
tising counselor with a legitimate in- 
terest in postwar salesmanship by 
means of film—please write us on your 
letterhead asking to have this little 
gem of color-production booked into 
your plant, or to the nearest office of 
our distributing representative. 


There is no charge for one-day show- 
ing of the film. This is a sales-educa- 
tional service of Hollywood Colorfilm 
Corporation, largest INDEPENDENT 
sound-color specialists in the motion 
picture industry. 


Advertising and service clubs also will 
find this picture highly entertaining 
and instructive when screened at reg- 
ular luncheons and meetings. 


The title of this new motion picture 
is IT CAN ONLY HAPPEN HERE. 


“Every future-minded business man 
should see this picture. And the ex- 
ecutive with his eye on television will 
also want to see it. Incidentally, the 
dream sequence is immensely enter- 
taining.”—From a nationally prominent 
business executive. 


Demand for bookings suggests you 
allow us from four to eight weeks to 
allocate your print of IT CAN ONLY 
HAPPEN HERE. 


We'll hope to hear from you. 
SOUND STUDIO DIVISION 


hollywood 
COLOREILM 


corporation 


951 North La Cienega: Hollywood 46 
Phone: Crestview 1-7195 





Head Office, Laboratories and Precision 
Works at Burbank, California 





Complete Portable Unit for Location 
Work Anywhere 





Quality Counts in the 
Choice of a Producer 
See the pictures your prospective 
producer has completed for other 
clients: experience and quality 
are important ingredients in your 


postwar film success! 











NUMBER SEVEN + VOLUME SIX + 1945 


| 
| 
| 
| 


AID TO SCHOOLS 


(Continued from opposite page ) 
mercial and generally applicable re- 
view of audio-visual teaching devel- 
opments and how to adopt them to 
their school programs. Mr. Crakes’ 
course at Northwestern University 
was attended by 50 educators and 
covered a six weeks’ period. At Le- 
land Stanford, 200 attended a work- 
shop, a record enrollment for such 
a course. 

Meanwhile, Miss Norma A. Barts, 
DeVry’s audio-visual aids counselor, 
conducted courses of varying length 
at Portland University, Portland 
Oregon; at Northwest Christian Col- 
lege, Eugene, Oregon; at Southern 
Normal School, Ashland, Oregon; 
and at Mount St. Mary’s College for 
Washington, Oregon and California 
at New Mexico High- 
lands University; at Louisville, Ken- 
tucky, Catholic Educators Confer- 
ence; and at Hazel Park, Michigan 
for Michigan educators. 


instructors; 


DeVry aid to universities, colleges, 
secondary and elementary schools in 
the planning and organization of 
their audio-visual aids program is 
without cost or obligation whatever. 
W. C. DeVry, president, and E. B. 
DeVry, secretary-treasurer of DeVry 
Corporation, both are dedicated to 
the development and progress of 
audio-visual education inaugurated by 
their father, the late Dr. Herman A. 
DeVry. 

Schools planning a workshop, clin- 
ic, or conference devoted primarily 
to the audio-visual teaching 
movement, and desiring the services 
of DeVry Corporation’s Educational 
Consultant, may write the Educa- 
tional Department, DeVry Corpora- 
tion, 1111 Armitage Ave., Chicago 
14, Illinois. 


aids 


. - * 
Betts to Free Lance 
+ Bill Betts, formerly a Photo and 
Sound script and production execu- 
tive, of San Francisco, has announced 
new free lance service for script and 
scenario preparation in San Francisco 
at 406 Montgomery Street. 


Bitt Betts 











MUSIC 
FOR 
FILMS 


Today’s standards of quality for the 
industrial motion picture demand 
a musical score of distinction. 











Misic IS A VITAL PART OF YOUR PICTURE 


You have spent real money to make a good picture. 
Why ruin it with the false economy of poor music. 
The success of what you see depends on the emotional 
appeal of what you hear. 


Misc OF HIGHEST PROFESSIONAL QUALITY 


Prepared and edited by Emil Velazco .. . . recently 
officer in charge of music at Navy’s Photographic 
Science Laboratory . . . formerly organ soloist at the 
Roxy Theatre, New York . . . composer of modern 
symphonic works presented at Carnegie Hall. 


Misc SERVICE AND SCORING FACILITIES 


. a complete Library of new, original Scoring 
Music recorded on film by large orchestras 


.... effective, low-cost film scores played on a special 
Electric Organ 

. . .. complete Orchestral Scores composed and re- 
corded especially for your film 


Whichever you choose, you will be 
assured of musicianship of the highest 
calibre. 


ep ELAZCO 


1697 Broadway, N. Y. Circle 7-5097 
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Movies Play Their Part at 

United Nation’s Conference 

+ Pictures—in motion and with sound 
played a major and dual role at 

the United Nations’ Conterence for 

World Peace at San Francisco. 

For the conference, the State De 
partment set up a special projection 
room in the Sir Francis Drake Hotel 
for the use of delegates. In this room 
DeVry projectors were used to pro 
vide 24-hour projection of newsreels 
and documentary films. The equip 
ment was rushed from Chicago by 
special air express, making a record 
overnight flight to the coast, wher 
they were in operation in a rew 
hours. 

Meanwhile, sound motion pictures 
recorded for global distribution and 
posterity the outstanding events of the 
conference—particularly the Charter’s 
signing. 

Upper right in the illustration on 
this page are the DeVry 35 mm. 
theater projectors selected to present 

in sight and sound —the back 
ground for the San Francisco meet 
ing. Lower left are the cameras that 
recorded the meeting’s closing mo 
ments. Also pictured is the special 
projection room decorated with the 
flags of the participating nations. 

> > > 
Captain Pope is Navy’s 
Director of Photography 
* Captain Loverne A. Pope has 
been appointed director of photogra 
phy for the U. S. Navy bureau of 
aeronautics. He replaces Capt. Rob 
ert S. Quackenbush, Jr., assigned to 
sea duty. 

Taking cognizance of the fact that 
90 per cent of all military intelli 
gence in World War II was attrib 
uted to aerial photography, and well 
aware of the contribution American 
photographic producers made in 
speeding victory, Captain Pope said, 
“Reconnaissance photography made 
new highs in detailed information 
given our leaders in conducting war. 
In this accomplishment, progress in 
equipment and performance have 
laid the ghost of that old idea that 
‘if it is imported from a foreign 
country, it is better than our own.’ 
The mythical superiority of the for 
eign names Zeiss, Voelk and others 
were most effectively exploded when 
they couldn’t support a winning 
team.” 

>. >. * 

Lantz Creates New Cartoon 

Characters for Commercial Use 
* At least 10 new cartoon characters, 
primarily designed for use in com 
mercial-educational pictures, are be 
ing developed by Walter Lantz, the 
producer. Characters which “click” 
in these subjects will be transferred 
to Lantz’s Woody Woodpecker and 
Andy Panda series released via Uni- 
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Pictures and People in the News 





FILMS AT THE UNITED NATIONS CONFERENCE: Special projection 
facilities in the Sir Francis Drake Hotel in San Francisco provided for the 
showing of many important documentary sound motion pictures for the edifica- 
tion of delegates attending the Conference. Two DeVry theater projectors were 
rushed to San Francisco for this important task. 
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versal. In effect, the commercial pic- 
tures planned by Lantz will serve as 
a “proving ground” for characters 
and ideas in general. 

As manpower becomes available, 
Lantz plans to increase his produc- 
tion staff at his Universal City stu- 
dio — with the added personnel to 
concentrate on commercial pictures. 
Architects are already at work on 
plans for a new studio which will 
be built adjacent to the present plant. 

Work has been completed on the 
initial picture, Reddy Kilowatt, made 
for the Ashton B. Collins advertising 
agency of New York. 

* * > 
Photo and Sound Sets Staff 
for Peacetime Production 
+ PHoto & Sounp, INc., announces 
the return of Melvin S. Jacobus to 
its staff as General Manager. Mr. 
Jacobus has been on leave for the 
duration to the Office of Censorship. 
In a move to facilitate conversion to 
an expanded peacetime production 
program, Elmer Moss has been ap- 
pointed Film Production Manager, 
and D. M. Hatfield, Editorial Di 
rector. 

* * * 
Industrial Films Announces 
Expansion Under New Name 
+ Industrial Films celebrated its sec- 
ond anniversary as a production or- 
ganization with an announcement of 
a change of name and an enlarge- 
ment of staff and facilities. The 
group, which was organized in 1943 
with STEPHEN Bosustow, Dave Hit 
BERMAN and ZacHARy ScHWARTZ, all 
former Disney men, as co-partners, 
has just taken over the entire top 
floor of the Olesen Lighting Building 
and is now functioning under the 
new name of Unirep Fitm Propuc- 
TIONS. 

Under the new set-up, Bosustow 
takes over as General Manager. Hil- 
berman is now with the Armed 
Forces in the Long Island. Photo- 
graphic School and his interests in 
the new firm are being represented 
by his wife, Libbie Hilberman, who is 
in charge of bookkeeping. Schwartz 
retains the supervision of all art 
work. Robert Cannon, formerly with 
Warner Bros., has been signed as 
head of animation; Ade Woolery, 
also former Disney man, is new Pro- 
duction Manager; Mary Cain is su- 
pervising the Ink and Paint Depart- 
ment. Ed Gershman, formerly with 
Disney’s, is Comptroller for the new 
firm and Ben Lowell is in charge of 
Sales and Promotion. 


LIST YOUR NEW FILMS 
Send data concerning new informa- 
tional or training films to the Edi- 
tors of Business Screen when re- 
leased. Include full details concerning 
content, running time, price, etc. 
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HE American public is today 
being served with government 
films through more than three hun- 
dred colleges and universities, public 
libraries, school systems, and commer- 
cial film libraries. The big problem 
facing these users and distributors of 
films is the lack of a center of in- 
formation and service on government 
films. There is no single agency in 
government from which film users 
and distributors can obtain informa- 
tion, purchase prints, or arrange for 
deposit of prints from the thirty or 
more different agencies in Govern- 
ment supplying films. 

The Library of Congress provides 
a centralized service on printed mate- 
rials and still pictures and serves as a 
bureau of information to the general 
public in all matters involving the 


known 
internationally 
for 


SUPERLATIVE 
KODACHROME 
DUPLICATION 


write for 


B. S. Price List 


hollywood 
COLOREILM 


corporation 


230 West Olive Ave. 
Burbank, California 


For 16mm. Film—400 te 2000’ Reels 
FIBERBILT Cases are approved for 
Service by the Armed Forces, for ship- 
ping of |émm. film. 


Only eriginal 
bear 


TRADE 


Fiberbilt Cases 
this 


MARK 
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serious use of such materials. It is 
believed that the Library of Congress, 
which is an overall service agency ot 
the Government, is the logical agency 
to provide a service on motion pic- 
tures similar to the centralized service 
already provided for printed materials 
and still pictures. 

It has been recommended that the 
Library of Congress establish the fol 
lowing government film facilities and 
services as a supplement to the ad- 
ministrative or specialized services ol 


‘the various agencies of origin: 


1. Set up and mainatain a film in- 
formation service, including the fol- 
lowing: 
a. A listing of film sources and 
conditions under which films may 
be obtained. 
b. A periodical release of a catalog, 
and/or supplements thereto, of all 
films under custody of government 
agencies. 
c. Gathering and disseminating in 
formation on films in production 
and new releases. 
2. Set up and coordinate arrange- 
ments for the sale to the public of 
positive prints of complete subjects 
and footage of films available for pub- 
lic use. 
3. Provide facilities for general distri- 
bution through qualified film libraries 
of available films as a service to the 
general public. 
4. To eliminate possible and potential 
duplication, provide for government 
agencies only a monthly list of all 
government films in production, with 
synopses, from the planning through 
the distribution stages. 
5. To information, to 
strengthen cooperation and to im- 


exchange 


prove the technical quality of govern- 
ment film productions: 

a. Set up and arrange regular meet- 
ings of government film production, 
distribution and utilization advisory 
committees composed of represent- 
atives with alternates from each of 
the government agencies interested 
in film production, distribution and 
utilization, to be designated by the 
heads of the respective agencies. 

b. Set up a technical consultation 

service on film production, distri- 

bution and utilization. 

6. Provide in Washington area screen- 
ing room facilities and, for govern- 
ment agencies, film loan facilities. 

7. Maintain close contact with distri- 
butors and users of government filmis 
throughout the country in order to 
better serve the general public. 

The above recommendations were 
adopted unanimously by the National 
OWI 16mm Advisory Committee, 
meeting in Washington on September 
10, 1945. This group, organized as 
the National 16mm War Film Com- 
mittee in Chicago on July 27, 1943, 
has served in an independent capacity 


IS NO<GUESSING GAME! 







BURGH ..... 


k the following cities 


appropriate words in 


he right hand column : 


. « « « STEEL 
. « « «@ « PICTURES 
. .@. . . CIGARS 
: RUBBER 


HOLLYWOOD . AUTOMOBILES 





RIGHT! 


ROCKETT FILMS 


60 6 3 S 


HOLLYWOOD 


Y Instantly Set up 


Corrected Lens—Can Be 
Cleaned Easily 


Film Leops Naturally 
~~ Will Not Scratch 


Conveniently Portable 
—Yet Very Stable 





GoldE Manufacturing Co. 


UNSET BOULEVARD 


(28) CALIF. 
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© For 2x2 Paper or Glass Slides 
® For Single Frame Slidefilm 
® For Double Frame Slidefilm 


Vs easier, more economical to use this ver- 
satile 3-in-1 projector. Gives more illumination 
© watt — assures perfect clarity of image. Can 
changed from film to slide showing — in a 
jiffy! Has Manumatic slide carrier — Kwik-Lok 
spiral focusing — smooth tilting — accurately 
centered optical system. 300 watt lamp capacity. 
Complete with custom-built carrying case. 


NOW AVAILABLE 


Dept. B, 1220 W. Madison St. J 
Chicage 7, U.S.A. * 
da 
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New 16 mm. Amprosound 


+ \mpro Corporation, ¢ hicago, an 
nounces the new 


mier-1l0 Se 


Amprosound “Pre 
und-On-Film 16 mm 
! 

iuminum casting 


Projector with 


throughout, equipped for both silent 


ind sound 


hlm speeds and revers 

operation 
This model is light, compact and 
portable, with an extremely simp! 


| 


hed ce sign For education it provides 


a sound projector tor lassroom and 


smaller auditorium us For industry 


it provides a simple equipment for 
sales training and general business 
building purpose 5 

The Amprosound Premier-10 


embodies the results of more than a 


lecade of pre-war experience in 


mm. projectors 


knowledge gained 


building precision 16 
trom 
\mpro 


been subjected on tar 


plus the 


the rigorous tests to which 


machines have 
spread fighting fronts. Out of al 
this experience has come a compact, 


sturdy 16 mm. projector capable ol 


providing continuous efhcient oper 
ition. Write the Ampro Corporation, 
835 North Western Avenue, Chi 
cago 18, Illinois, tor specifications, 
prices, ind features of the new equip 
ment 


Postwar Equipment Trends 
* Practically all makes of 


equipment projectors, 


\ isual 
screens and 
immense ly 


accessories—have benefited 


trom recent years of war 
Unlike 


durable roods, 
= 


production 
makers of 


these ex 


experience most 
consumer 


perienced manufacturers found their 


product high on the list of critical 
needs for the Armed Forces, both 
here and abroad. Training had to be 
done on a mass basis and it had to 


be accomplishe d quic kly. 


l6mm sound motion picture pro 


yectors and sound and silent slidefilm 


in demand in 


Allies. 


projectors were most 


this country and among our 


The services used screens for every 
projector purchased and, in fact, de 
manded many special improvements 
which have been incorporated in the 
postwar products now available. Most 
noteworthy of these was the “shadow 
box” screen for portable use either in 
loors or outdoors. 

(Throughout the war period a con 
stant striving to meet worldwide con 
ditions of use; the abuses of travel, 
careless operation, weather conditions 
held 


in the and other difhculties had 


to be met by more durable, simpk 
and readily replaceable units. In the 


/ : 
Navy and 


Signal Corps units were still striving 


closing months of the war, 


tor increased perfection along these 


lines. 
Meanwhile, research engineers and 

product designers have been constant 

ly at work on 


postw ar produc ts. 


Through their efforts special consider 








EQUIPMENT 
in the News 


* 


“HERE IS THE 


Amprosound 


NEW 
“Premier- 
10” sound-on-ilm 16mm 
projector recently an 
nounced by this Chicago 
manufacturer tor postwar 


use by industry and edu- 


cation. It features light- 
ness, compactness and 
portability and is avail 


able now for users in the 
fields noted above. 
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LAMPS 


PROJECTION 
EXCITER 
SPOTLIGHTS 
FLOODLIGHTS 
MOTION PICTURE 
PRODUCTION 


RADIANT LAMP CORPORATION 300 seniitt ave., Newark 8,.N.J. 


You can depend upon a Radiant 
Projection Lamp to give you 
maximum screen brightness. For 
dependable investments, buy 
Victory Bonds. 





ation will be given to the demands 
for lighter weight (largely impossible 
during the war because of critical 
shortages ot light metals; planes sull 
came before projectors) and for spe- 
cial features of especial use to educa- 
tional and business users. 

Postwar projection equipment must 
provide for increased use of color, for 
for the 
maximum lightness in weight. No 
sacrifice in durability and precision 
will be 


three-dimensional film and 


tolerated. Lower price does 
not seem possible at this time unless 
considerable sacrifice in the life ot 
the equipment and constant perfec- 


tion in operation is risked. No first 


rank manufacturer will accept that 
condition. 
W. C. DeVry “Graduates” from 


Navy Indoctrination School 

* One of the sixty corporation exec- 
utives invited to spend eleven inten- 
sive days learning about the United 
States Navy, 


tions and the part their companies are 


its organization, its func 


expected to play in its maintenance 
C. DeVry, 


DeVry Corporation, Chicago, received 


and supply, W. President, 
his “diploma certificate” from the 
Hon. H. Struve Hensel, Assistant Sec 
retary of the Navy at U. S. Naval Re 
serve Officer Training Center, Colum 
bia University, New York. 

DeVry’s wartime function was the 
producing of motion picture-sound 
projectors and 


electronic gunnery 


training devices, for which its em 
ployees were awarded five consecutive 


Army-Navy “Es” 
cellence, the 


for production ex- 

manutacturer of 
motion picture-sound equipment to be 
thus honored. 


only 


Landen Joins Sun Dial 

* Rick T. Landen, radio writer and 
member of the Program Staff of Tele- 
vision Station W2XJT, has joined 
Sun Dia Fivs, INnc., 625 Madison 
Avenue, New York. Mr. Landen will 
act as assistant director in charge of 
motion pictures for television. 


ee — 








WANTED 


Experienced movie man who can 
organize, produce and handle distri- 
bution of long-range educational and 
institutional film program. Position 
open covers complete handling of 
extensive internal and external pro- 
gram by a large, well-known national 
organization. Give full experience, 
age, photograph and present salary. 
Inquiry will be confidential. 


Box 47 
BUSINESS SCREEN 
157 E. Erie, Chicago 11 
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The Business Screen Bookshelf ° 


*® These new publications will help 
the business and industrial executive 
plan his postwar film program. Three 
are listed as available without charge. 


“Movies Go to Work” Theme 
of New B&H Booklet 

* Movies Go to Work, a booklet 
giving industry the 
adopting motion pictures as a man- 
agement tool and telling what steps 


reasons for 


to take to “get going—and keep 
going — right,” has just been an 
nounced by Bell & Howell, Chicago 
manufacturer of motion picture 
equipment. It is ready for distribu 
tion, at no industrial 


plants, sales organizations or others. 


charge, to 


The booklet is divided into five 
chapter headings: “Training Sales 
“Selling Your Product”; “In 
creasing Production”; 


men”; 
“Improving 
Relations’; and, “Inter 
preting Your Material.” Under the 
datter heading, the assistance of Bell 
x Howell’s 


Personnel 


nation-wide group of 
factory-trained special representatives 
in selecting commercial production 
facilities for script-writing assistance, 
technical aid in actual shooting and 
other film production work is of- 
tered. Copies may be obtained from 
Bell & Howell, 7100 McCormick 
Road, Chicago 45, Illinois. 
* * * 

Projection Hints Provided 
* Secrets of Good Projection is the 
title of a 32-page booklet recently 
published by Radiant Manufacturing 
Corp., Chicago. 

The booklet is 


treats a 


illustrated and 
subject in non- 
technical language. It discusses types 


technical 





KODACHROME 
STOCK SHOTS 


To producers only, we offer 
quite a selection of 16 m/m 
Kodachrome stock shots. We 
also have hundreds of thous- 
ands of feet of black and white 


35 m/m shots. 


Need something? Maybe we 


have it. 


FREDERICK K. ROCKETT 
COMPANY 
6063 Sunset Boulevard 
Hollywood (28) California 


of projection screens and which types 
are recommended for various room 
capacities. Chapters are devoted to 
the care of the projector, the advan- 
tages of a beaded screen surface, the 
principles of reflection, pertinent facts 
related to sound movies, and other 
subjects. 

The booklet also points out that 
proper selection of a screen is im 
portant. Selection should be deter 
mined by such factors as the size and 
shape of the room, position of pro 
jector, power of projector's light 
source, size of audience, etc. 


* * * 


Burton Holmes New Pamphlet 


* How much should a film cost? 

Practical answers to that question 
are given in a new free cartoon 
illustrated pamphlet just released by 
Burton Holmes Films, Inc., Chicago 
26, Illinois. The folder analyzes the 
various cost factors that are involved 
in planning a sound motion picture, 
and serves as a guide in helping pro 
spective film users to estimate budg 
ets. Copies of the pamphlet may be 
obtained by writing the studio’s Cli 
ent Planning Service. 

. > + 

Raytheon Joins Trend to 
Motion Pictures in Industry 
+ Shooting has been completed on 
a movie version of the radio show, 
Meet Your Navy, and the musical 
short 
about September 1 for general audi- 


subject is slated for release 
ence consumption and possible dis 
tribution to the Navy overseas. This 
picture highlights a new use for the 
powerful business film medium. 

The Meet Your Navy film was 
shot at the huge Great Lakes (Ill.) 
Naval Training Center, where the 
radio show originates. It was made 
by Roland Reed under supervision 
of the J. M. Mathes, Inc. advertising 
agency, acting for its client, the 
Raytheon Manufacturing Company. 
Raytheon, a leading electronics man 
ufacturer, has sponsored Meet Your 
Navy on the air since October, 1944. 

Great Lakes was host for over a 
week to the Hollywood movie crew, 
which consisted of about 30 creative 
and technical staff members. The pic- 
ture men took over the large Great 
Lakes gymnasium to work in and 
did the entire prescoring and filming 
job there. All equipment, including 
a sound truck and giant special ef 
fects crane, was shipped from Holly 
wood. The Navy cooperated in fur- 
nishing work gangs as well as all 
the talent. 

Lend Your Iémm Projector 
to the Victory Bond Drive! 
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For Sales Calls 
For Classrooms 


The Story Board is our way of 
taking the guess out of movie- 
making. Every step is plotted 
on paper beforehand so that 
you and we are in complete 


agreement. 


Without Byron’s personal direc- 
tion, the Story Board might 
mean little. But together, they 
mean a picture you'll be proud 
of! 


WLOFVEL 


PLANNING 


1712 Connecticut Ave. N.W. 
WASHINGTON 46, D. C. 


TS! Suitcase Projector 
16mm Sound 


One TSI Development to 
“Make it easy to show” 


TECHNICAL SERVICE, INC. 
693 Monroe Street 
Detroit 26, Michigan 


PRODUCTION PRINTING 


THE MOST COMPLETE 16-MM SOUND 
MOTION-PICTURE STUDIOS IN THE EAST 
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A NATIONAL DIRECTORY OF VISUAL EDUCATION DEALERS 


These specializing visual education dealers furnish the best in projection equipment and service, films and other facilities. 


EASTERN STATES 

CONNECTICUT 

Hebert Studios, Inc., 53 Allyn St., Hart 
ford 3, Conn. 

DISTRICT OF COLUMBIA 

I. T. & T. Corp. of Washington, 5] H 
Street NW 

The Jam Handy Organization, Inc., 
Transport'tn. Bldg., Washington 6, D.C. 

Paul L. Brand, 816 Connecticut Ave., 
Washington 6, D.C. 

MAINE 

D. K. Hammett, Inc., 8 Brown St., Port 
land, Me 

MARYLAND 

Kunz Motion Picture Service, 432 N 
Calvert St., Baltimore 2, Md 

Stark Films, 537 N. Howard St., Balti- 


more 1, Md. 

MASSACHUSETTS 

I. T. and T. Co. of New England, 115 
Newbury St., Boston (16), Mass 


Jarrell-Ash Company, !|65 Newbury St., 
Boston 16, Mass 

Visual Education Service, Inc., 116 
Newbury St., Boston 16, Mass. 

NEW HAMPSHIRE 

A. H. Rice and Co., Hollis, N. H 


NEW JERSEY 

Art Zeiller, 120 Central Ave., Glen 
Rock, N. J 

NEW YORK 

Hallenbeck & Riley, 562 Broadway, Al 
bany 7, N. Y. 

Buchan Pictures, 79 Allen St., Buffalo 

Bertram Willoughby Pictures, Inc., Suite 
600, 1600 Broadway, New York City. 

Catholic Movies, 220 W. 42nd St., New 
York City 

The New York I. T. & T. Co., 25 W. 45th 
St., New York 19, N .Y 

The Jam Handy Organization, Inc.. 
1775 Broadway, New York City 18 

Institutional Cinema Service, Inc., 1560 
Broadway, New York City 19 

King Cole’s Sound Service, 340 Third 
Ave. at 25th St., New York City 

Nu-Art Films, Inc., 145 W. 45th St., New 
York City 19 

S. O. S. Cinema Supply Corp., 449 W 
42nd St., New York 18, N. Y 

John E. Allen, Inc., Box 383, Rochester 7 

PENNSYLVANIA 

Kunz Motion Picture Service, 1319 Vine 
St., Philadelphia 7, Pa 

WEST VIRGINIA 

J. G. Haley. P. O. Box 703, Charleston 
23, W. Va 


SOUTHERN STATES 

ALABAMA 

Wilfred Naylor, 1907 Fifth Ave., No., 
Birmingham 1, Alabama. 

FLORIDA 

Ideal Southern Pictures Co., 9536 N. E 
Second Ave., Miami, Fla. 

Bowstead’s Camera Shop, 1039 N 
Orange Ave., Orlando, Fla 

GEORGIA 

I. T. & T. Corporation of the South, 756 
W. Peachtree St., N.W., Atlanta Ga 

Calhoun Company, !0! Marietta St., 
Atlanta 3, Ga. 

KENTUCKY 

D. T. Davis Co., 231 W. Short St., 
Lexington, Ky. (Also Louisville, Ky.) 


LOUISIANA 

Stanley Projection Company, 2!1!/2 
Murray St., Alexandria, La. 

Jasper Ewing & Sons, 725 Poydras St., 
New Orleans 12, La. 

Feltus B. Stirling, 2005 Ferndale Ave., 
Baton Rouge 15, La. 

Ideal Southern Pictures Co., 336 Bar- 
rone St., New Orleans, La. 

I. T. & T. Corp. of New Orleans, 318 
Carondelet St., New Orleans. 


MISSISSIPPI 
Herschel Smith Company, 119 Roach 
St., P.O. Box 1187, Jackson 110, Miss. 


TENNESSEE 

Ideal Pictures Corp., 18 S. 3rd St., 
Memphis, Tenn. 

Frank L. Rouser Co., Inc., P. O. Box 
2107, Knoxville 11, Tenn. 


VIRGINIA 

Walker C. Cottrell, Jr., 408-10 E. Main 
St., Richmond 19, Va. 

Ideal Pictures, 219 E. Main St., Rich- 
mond 19, Va. 


MIDWESTERN STATES 
ARKANSAS 


Arkansas Visual Education Service, 
Conway, Ark. 


ILLINOIS 

Ideal Pictures Corp., 28 E. 8th St., Chi- 
cago, Ill. 

The Jam Handy Organization, Inc., 230 
N. Michigan Ave., Chicago 1, Ill. 

McHenry Educational Films, 64 E. Jack- 
son Blvd., Chicago 4 (HARrison 3329). 

Stinson Projector Sales, 52] S. Lombard 
Ave., Oak Park, Ill. 

Fletcher Visual Education Service, 218 
W. Main St., Urbana, Illinois. 


IOWA 

Pratt Sound Film Service, 805 Third 
Ave., S. E., Cedar Rapids, Ia. 

Ryan Visual Aids Service, 409-11 Har- 
rison St., Davenport, Ia. 


KANSAS-MISSOURI 

Central Visual Education Service, 
Broadview Hotel Bldg., Wichita, Kas. 

Kansas City Sound Service Co., Room 
1, Lobby floor, 926 McGee St., Kansas 
City 6, Mo. (Ideal Pictures) 

Erker Bros. Optical Co., 610 Olive St., 
St. Louis 1, Mo. 

I. T. & T. Corp. of Missouri, 3326 Olive 
St., St. Louis. 

Swank Motion Pictures, 620 Skinker 
Blvd., St. Louis, Mo. 

MICHIGAN 

Engleman Visual Education Service, 
701 W. Warren Ave., Detroit 1, Mich. 

The Jam Handy Organization, Inc., 2821 
E. Grand Blvd., Detroit 11, Mich. 

Capital Film Service, 1043 E. Grand 
River, East Lansing, Mich. 


MINNESOTA 

Film Preview. 1504 Hennepin Ave., 
Minneapolis, Minn. 

National Camera Exchange, 86 S. Sixth 
St., New Farmers Mechanics Bank 
Bldg., Minneapolis 2, Minn. 

OHIO 

Lockard Visual Education Service, 922 
Roslyn Ave., Akron 2, Ohio. 


Ralph V. Haile & Associates, 215 Wal- 
nut St., Cincinnati, Ohio. 

Fryan Film Service, Film Bldg., Cleve- 
land 14, Ohio. 

The Jam Handy Organization, Inc., 310 
Talbott Building, Dayton 2, Ohio. 

Murray Motion Picture Service Co., 782 
Reibold Bldg., Dayton 2, Ohio. 

Twyman Films, Inc., 29 Central Ave., 
Dayton 1, Ohio. 

Martin Sound Systems, 50 Charles Ave., 
S.E., Massillon, Ohio. 

WISCONSIN 

Photoart House, 844 N. Plankinton Ave., 
Milwaukee, Wisc. 

Gallagher Film Service, Green Bay, 
Wisconsin. 


WESTERN STATES 

CALIFORNIA 

Donald J. Clausonthue, 1829 N. Craig 
Ave., Altadena, Calif. 

Ideal Pictures Corp., 2408 W. 7th St., 
Los Angeles, Calif. 

I. T. & T. of the West, 3123 W. 8th St., 
Los Angeles 5. 

The Jam Handy Organization, Inc., 7046 
Hollywood Blvd., Los Angeles 28. 

Screen Adettes, Inc., 1709 W. 8th St. 
Los Angeles 14, Calif. 

I. T. & T. of the West, 4247 Piedmont 
Ave., Oakland 11. 

Carroll W. Rice, 19 Estrella Ave., Pied- 
mont, Oakland 11, Calif. 

Hirsch & Kaye, 239 Grant Ave., San 
Francisco 8, Calif. 

Photo & Sound. Inc., 153 Kearney St., 
San Francisco, Calif. 

Screen Adettes, Inc., Sixty-Eight Post 
Bldg., 68 Post St., San Francisco 4. 

COLORADO 

Ideal Pictures Corp., 1739 Oneida St., 
Denver, Colo. 

OREGON 

Ideal Pictures Corp., 915 S. W. 10th 
Ave., Portland, Oregon. 

Moore’s Motion Picture Service, 306-310 
S. W. Ninth Ave., Portland 5, Ore. 
Screen Adettes, Inc., 314 S. W. Ninth 

Ave., Portland 5, Ore. 


TEXAS 

I. T. & T. Corp. of the South, 302!/. S 
Harwood St., Dallas 1 

National-Ideal Pictures, 2024 Main St., 
Dallas, Texas. 

Visual Education, Inc., Twelfth at 
Lamar, Austin, Texas. Also, Cotton 
Exchange Bldg., Dallas 1, and M&M 
Bldg., Houston 2. 

WASHINGTON 

Rarig Motion Picture Co., 5514 Uni- 
versity Way, Seattle 5, Wash. 

HAWAII 

Motion Picture Enterprises, 121 S. Bere- 
tania Honolulu, T. H. 


CANADA 

General Films Limited 

Head Office: 

1924 Rose St., Regina, Sask. 

Branches: 

535 W. Georgia St., Vancouver, B. C. 
’ 810 Confederation Life Bldg., 

Winnipeg, Man. 
156 King St., West, Toronto, Ont. 
1396 St. Catherine St., Montreal. 


























This is the emblem worn by an bhonor- 
ably discharged veteran: recognize it and 
honor the wearer for his war service. 


JOBS for VETERANS 


Bell and Howell Pioneers 

In Veteran Re-employment 

* Bell & Howell Company, pioneers 
in the held of motion picture equip 
ment, are also pioneering in the field 
of veteran re-employment, according 
to J. H. McNabb, B&H president. 

The company set its plan in mo 
tion over a year ago, and it is oper 
ating successfully today, with surpris 
ingly few changes. 

117 B&H veterans were luncheon 
guests of the company on July 27, 
when the National Association of 
Personnel Directors and the Disabled 
(American Veterans presented the 
company with an award, the first of 
its kind in the nation, for outstand 
ing achievement in the employment 
and training of veterans. 

ss oe 
Hiring of Servicemen 
Goal of Radiant Program 
* Over 600 servicemen and women 
will find employment in the visual 
educational, film library, film pro 
ducing and public relations, as well 
as other fields, through the Postwar 
Placement Plan introduced by the 
Radiant Manufacturing Corporation 


of Chicago, manufacturers of Radi 
ant projection screens. 

The Postwar Placement Plan was 
inaugurated over a year and a half 
ago. Servicemen and women as 
signed to Armed Forces film libra 
ries, film exchanges, photographic 
and projection units, etc., received 
questionnaires from Radiant to se 
cure information pertaining to type 
of work individual is qualified for, 
salary, location desired, etc. The de 
tailed information has a two-fold pur 
pose: to get the right job for the 
applicant and the right employee for 
the employer. For example, an ap 
plicant interested in film libraries 
only will be referred to film libraries, 
in the territory he prefers. 

+ * * 

Ampro Dedicates “E” Award 
to Returning Service Men 

+ In a sweeping postwar tribute to 
the years of war service production 
and excellent employment record the 
esteemed Army-Navy “E” Award has 
gone to the management and work- 
ers of the Ampro Corporation, Chi- 
cago, famed makers of 16 mm. sound 
motion picture projectors and other 
audio-visual equipment and devices. 

A brief ceremony in honor of the 
award was scheduled for Friday eve 
ning, September 21, at the company’s 
main offices and plant on Chicago's 
northwest side. To the growing num- 
ber of returning service men who are 
now taking their places on the pro 
duction lines, the “E” Award has 
been dedicated by the management. 
Axel Monson is Ampro’s pioneer 
president and founder of the company. 

oe 
Jobs in Film Production 
* Members of the National Associa 
tion of Film Producers, comprising 
more than thirty of the 





PROTECTION 
FOR MOVIE FILM 
against 
WEAR ... OIL 
WATER 
CLIMATE 
SCRATCHES 
FINGER- 


13) TREATMENT 
LASTS 
THE LIFE 
OF THE 
FILM 


ASK YOUR DEALER 


130 W. 46th St. 
New York City 





VAPORATE CO.,inc. BELL & HOWELL CO. 


180! Larchmont, Chicago 
716 N. Labrea, Hollywood 


country’s oldest and best 
established makers of 
industrial and business 
films, are pledged to 
make room for the nu 
merous returning em 
ployees soon expected 
to return to the studios 
and laboratories. Many 
will return with a great 
deal of added experi- 
ence as a result of simi 
lar activities within the 
Armed Forcecs. 

New personnel is also 
expected to come trom 


these branches of the 





services, particularly 





16MM & 35MM 





340 THIRD AVE. at 25th ST., NEW YORK 10 


motion picture projection 
service. Arrange club, 
schoo!, church showings, supply equipment and operators. 
Full responsibility, one-time or long runs in New York, 
New Jersey, and Connecticut. Continuous projection and 
sound-slide film service. Have largest local list of the- 
atrica! outiets for top quality industrial films. 


KING COLE'S SOUND SERVICE, Inc. 


LEx. 2-678! 


from the training film 
and photographic units 
where hundreds of spe 
cialists were trained for 
special wartime duties. 


Writers, directors, cut 


and others are included. 
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TELL YOUR STORY—EFFECTIVELY 


NOW is the time to utilize the power and effectiveness of films . . . for 
movies make a permanent impression, not easily forgotten. 


Our Armed Forces have definitely proven the speed and certainty of 
movies as a retentive factor in the dissemation of facts. Many successful 
industrialists know this and have used informative films for many years. 
We are proficient in the making of special films. Let 
us know your problem. 
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FILMCRAFT ‘Ons 


201 W. JACKSON BLVD. e CHICAGO 6G, ILL. 
Division of SOUNDIES DISTRIBUTING CORP. OF AMERICA, INC. 
Eastern Office: 2826 Decatur Ave., Bronx, N. Y.—FOrdham 7-9300 





ters, supervisors, editors, 





ALL THE NEW FILMS FOR yw @ipmon, 


The Victory Loan &ucrory 


for Industrial Plants,Clubs, \‘°:" 
Farm Groups, Churches, 

and School and Community Use! 
THESE FEATURED l6mm SOUND SUBJECTS! 
Diary of a Sergeant; Voyage to Recovery; The Fleet That 


Came to Stay; Its Your America; Peace Comes to America; 
Stilwell Road; Target Invisible; Objective Security, etc. 


and THESE SHORT “IMPACT” BULLETINS! 


To Win the Peace; Secrets; Our Children; Condition Black: 
and Bonds of Victory. 


Make Your Booking Reservations now for 
the Victory Drive: October 29th to Dec. 7th! 


IDEAL PICTURES 
CORPORATION 


{ BERTRAM WILLOUCHBY PICTURES, Inc., Suite 600, 1600 Broadway, N.Y.C. 
IDEAL PICTURES CORP., 28 E. 8th St., Chicago, Il. 

IDEAL PICTURES CORP., 18 S. 3rd St., Memphis, Tenn. 

IDEAL PICTURES CORP., 2408 W. 7th St., Los Angeles, Calif. 

IDEAL PICTURES CORP., 1739 Oneida St., Denver, Colo. 
STEVENS-IDEAL PICTURES, 89 Cone S:., N.W., Atlanta, Ga 
NATIONAL-IDEAL PICTURES, 2024 Main St., Dallas, Texas. 

IDEAL PICTURES CORP., 915 S.W. 10th Ave., Portland, Oregon. 
IDEAL-SOUTHERN PICTURES CO., 9536 N.E. Second Ave., Miami, Fla 
IDEAL PICTURES, 210 E. Franklin Street, Richmond, Va. 

IDEAL PICTURES, Rm. 1, 926 McGee St., Kansas City, Mo. 
IDEAL-SOUTHERN PICTURES CO., 336 Barrone St., New Crleans, La. 


ORDERS TO OUR 


ADDRESS YOUR 
NEAREST OFFICE 

















S.M.P.E. Plans Fall Meet 

for New York, Oct. 15-17 

* The Society of Motion Pictur 
Engineers will hold its 58th Sem: 
Annual Fall Conterence, its first post 
war session, at the Hotel Pennsylva 
nia, New York City, October 15 t 
17 inclusive, it has been announced 
by W ( 


vice-president. A dinner-dance will 


KUNZMANN, convention 


be held in the hotel’s Georgian Roon 
Tuesday evering, October 16. At the 
dinner-dance the Journal award will 
be presented to the author of the 
best paper published in the $.M.P.1 
Journal during 1944 

The first meeting since the end ot 
the war, it is anticipated that many 
motion picture engineers and execu 
tives who had been engaged in 
conhdential activities for various 
branches of the Government will be 
able to discuss wartime developments 
n the motion picture held and the 
possible commercial applications 

> . * 

Business Screen Prepares 
Army Pictorial Special Issue 
*® The Army Pictorial issue of B 


Ness Screen, scheduled for appear 


ance in November, will complete a 
full authoritative report on the pro 
duction and use of training hlms 
the | Ss Armed Forces 
Navy Report PusBLisHep 

The Navy's training film program 
was described in detail in the June 
number ot Business Screen. As 
record of vital de velopments in visua 
uid techniques, learned under wai 
time stress, it was widely commended 
by lke iders in industry, education ana 
yovernment. Largely on the basis 
the Navy issue, a First National 
Award tor Editorial Excellence wa 
recently made to Business SCREEN in 
" nationwide Annual Editor 
Awards (¢ ompetition 

Che Army Pictorial edition promis 


to be equally important. It w col 


stitute the first and only complete ai 

tully authoritative document on tl 
valuable lessons learned by the \rn 

Pictorial Service, Signal Corps, in th 
production, distribution and utiliza 
tion ot films during the speed d-up 
training of eleven million American 


for war service 
PeentcAL TRAINING FILM: 

Material of particular interest to 
industry will also be a review of the 
hundreds of technical training films 
prepared for Army use by industrial 
concerns tor the instruction of armed 
forces personnel in the operation ol 
devices, engines and vehicles of all 
types. Such films, produced in large 


part by the nation’s specializing In 


dustrial film companies, made more 
completely understandable the host of 
printed instruction manuals which 


they supple mented and often re plac ed 


News in the Field of Visuals 


New DeVry Film Catalog 

* DeVry's 1945-46 catalog ot l6mm. 
sound and silent classroom teaching 
films is available for mailing. The 
new catalog comprises 76 pages ot 
titles and data, plus a 20 page sup 
plement of films newly added to the 
DeVry Film Library. Ten pages oi 
the catalog are devoted to new avail 
able audio-visual teaching aids, in 
cluding DeVry’s new 16mm. 3-pur 
pose sound-on-film projector that 
projects both sound and silent films 
without extra equipment, and that 
has a separate 25 watt amplifier and 
12 inch speaker that can be used as a 
public address system, indoors and 
out, with microphone and turntable. 
Write DeVry Film & Laboratories, 
1111 Armitage Ave., Chicago 14, Ill. 


It's a good State of Mind. Most people 


Dave Strom Appointed 
Associate Treasury Consultant 
+ David E. Strom, Director of the 
\udio-Visual Aids Center at the Uni- 
versity of Connecticut, has been ap 
pointed Associate 16mm. Consultant 
to the War Finance Division of the 
Treasury Department, it has been an 
nounced by J. Edward Shugrue, War 
Finance Director of Motion Pictures 
and Special Events. He stated that 
Strom has been loaned to the Treasury 
to serve as assistant to Merriman H. 
Holtz in the organization of the 
16mm. motion picture campaign for 
the Victory Loan, October 29 to De 
cember 8. 

Strom has been prominent in war 
activities for the past sey eral years, as 
Chief of the Film Section, Governor's 





like to be shown — particularly the things that can't be seen 


with the naked eye. THAT TAKES ART AND ANIMATION. 


No matter how complex . . . no matter how 
inaccessible the subject .. . art and animation such as Photo 


& Sound's staff has been producing throughout the war, 


will put your story across and make it memorable. 








PHOTO & SOUND, Inc. 


506 Montgomery Street 


San Francisco 11 











State War Council, in Connecticut. 
This Section was responsible for the 
distribution of 16mm. motion pic- 
tures for use in Army and Navy in- 
dustrial incentive and labor recruit 
ment programs in war plants. 


THE VICTORY DRIVE 
( Continued from Page T wenty-Seven ) 
the “atom-smashers” at Oak Ridge— 
and to a few thousand other groups 
through the cooperation of educa 
tional and commercial distributors 
throughout that State. 

Names like Ray Swank in St. 
Louis, Frank Bangs, in Kansas, and 
W. P. Humston, State 16mm Chair- 
man for Western Missouri, were stand- 
outs for promotional effort, War 
Finance cooperation and showing rec 
ords. But you'll have to hand the 
grand prize for promotional effort 
and originality to Roa Kraft Meuter, 
dynamic leading lady of the Photo- 
art House in Milwaukee! Roa’s giant 
telegrams, the complete state-wide 
coverage of all promotional and pub- 
licity materials and the final totals 
were among the finest ever achieved 
for 16mm film promotion in this o1 
any other Drive! 

* * * 

Visual Education 

to Eradicate War 

* How to enforce the peace we have 
now achieved, perhaps temporarily, 
is a problem engaging the attention 
of thoughtful persons everywhere. 
Most of them agree that global edu 
cation is needed, and that motion 
pictures provide one of the most ef 
fective mediums for world under 
standing. 

Young people who will have to 
cope with the te rrors of another war 
are learning in theatres and schools 
and wherever motion pictures ar¢ 
shown that they must solve some of 
the international complexities which 
their elders avoided. 

One comprehensive plan for inter 
national understanding has been ad 
vanced by the World Education 
Service Council for a World Friend 
ship Hour each week in_ schools 
throughout the world. Herbert S. 
Houston, its chairman, says: 

“IT learned from the Commissar of 
Education in Moscow that the motion 
picture was the chief agency in 
changing Russians from 90 per cent 
illiterate to 90 per cent literate in 
twenty-five years. That is one of the 
chief reasons it is to be used so large 
ly in the World Friendship Hour 
that was introduced into U. S. schools 
on the opening day of the San Fran- 
cisco Conference. In a report that 
Mr. Edward R. Stettinius, Jr. took 
to England with him this plan is 
outlined for the use in November of 
the International Conference in Lon- 
don.” 














Fe a swift and accurate evaluation of motion new workers in work routines... public health... 


pictures as a training medium, ask military men safety . . . leadership. And in the equally vital task 
.. or anyone in charge of an industrial training of switching thousands of workers back to peacetime 
program. All agree in calling “movies” the quickest, procedure, movies must play a prominent role. 
most accurate, most convincing way of transmitting R : ; : 
rae emember, your commercial producer is a special- 
ideas and information. . its : \ 
ist in such films . . . and can help you organize your 
Nor is that just opinion. Tests planning, writing, and creative work now. 
back it—prove that motion pic- ian ; 
mie , [here is also available for purchase or rental—at 
tures cut Army training time an ' Suge 
TRAINING “ 4 10%. low cost, and often free—a wide variety of training 
n0onest 40%... saved another . P . 3 : : : 
FILMS a he i films made by private industries and by the Office of 
25% to 30% in the time needed ;. ‘ are ree : é' 
ried ‘ Education, Washington, D. C., as well as those offered 
for instruction of war workers. aie - 
sr ae by non-theatrical film distributors in key cities. 
And it’s much better instruction! F 


Research Gade the? movie- EastMAN Kopak Company, Rochester 4, N. Y. 


taught groups retain 38% 


more of the knowledge evidence of the value of training 
taught them ...38% more = fii. Under pressure, movies did MS 
than retained by groups 


taught in ordinary ways. a magnificent job of instructing 


Past experience is conclusive 


teach “KNOW-HOW” by “SHOW-HOW"' 





faster instruction...at lower cost 


...uniform...and more lasting 










Long before Pearl Harbor, the 
W. A. Sheaffer Pen Company began 
converting to war work. By V-J Day 
their ccatribution to final surrender included 
millions of war items — bomb fuses, artillery 
fuses, radio and telephone plugs and jacks, and the 
highly precise and complex radio tuning device known 


as the Autotune. 


To show the dealers why they couldn’t get Sheaffer pens 
in quantity during the war, to point out the features that make 
Sheaffer products the finest of their kind and to point out the 
policies that would continue to protect the Sheaffer dealer, Sheaffer 
had The Jam Handy Organization produce 


a motion picture. 


This picture has been put before Sheaffer dealers throughout 





the United States. 


Pictures Right to the Purpose are wide by the JAM HANDY 














ganization 
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